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NUDIST 

RESORT 


55 minutes or less from OCl 



A premier nudist club in Corona! 



• Pet Park 

• Six Tennis Courts 

• Two Pools & Spa 

• Hiking Trails 



25999 Glen Eden Rd. Corona, CA 
(800)843-6833 • GlenEden.com 


Exotic Dancers 
A Owed Money? 

^^^^LDancers Winning Wage Lawsuits 
Nationwide 

f 

it 


1 - 866 - 909-8588 

Email info@kennedyhodges.com 
for free book 

www.ExoticDancerClaim.com 

Free Attorney 
Consultation 


Kennedy Hodges, L.L.P. 
Representing Dancers Nationwide 
From our Houston, Texas Headquarters 



# 1 BREAST SURGEON IN ORANGE COUNTY! , 

OVER 4.m BREAST AUGMENTATIONS PERFORMED 


BREAST AUGMENTATIO 

MIRA MIST TECHNIQUE® JUST $2900 

• MINIMALLY INVASIVE • MINIMAL PAIN • FASTER RECOVERY • 

LIPOSCULPTURING 

UPPER 8 LOWER ABDOMEN JUST $2900 


COMPLETE-NO HIDDEN COSTS 


TUMMY TUCK 

STARTING AT $3900 

FULLER LIPS 

$385 RESTYLANE/JUVEDERM 

PHOTOFACIAL 

$99 

BOTOX 

$99 PER AREA 

SCLEROTHERAPY 

$99 PER AREA 

LASER HAIR REMOVAL 

BIKINI/FACE $69 

MICRODERMABRASION 

$39 



MIRA AESTHETIC MEDICAL CENTER 1 714.544.8678 

FOR MORE INFORMATION & A FULL LIST OF SERVICES, VISIT YOUNGERLOOK.COM 
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Stress Release ♦ Acupuncture ♦ SfeepCessness 

-C ad for ‘Appointments ~ 

( 949 ) 260-8427 

4630 Campus Dr. Suite 112 
Newport Beach, CA 92660 

D 0 NGSHUNZHENG TddcddddTddZ T ~57 

lac,phd OMSjunko.com yelp%> 



* * 


STAINLESS STEEL, STEEL ELECTRIC MOTORS, MAGNESIUM 
CARBIDE, INSULATED COPPER, EXCESS INVENTORY, HI-TEMP 
% ALLOYS, CPO, WHITE LEDGER, PLASTIC % 

CLIP THIS COUPON 
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NON SURGICAL 


TOP OF HEAD HAIR SYSTEMS FOR WOMEN 


Book yourself online! 

www.vagaro.com/drhair 

Or call 949-300-3625 


27741 Crown Valley Pkwy, Suite 201 
Studio 21, Mission Viejo, Ca. 92691 



Do you experience 

MIGRAINES? 


844 - 562-3232 

www.cnstrial.com/ migraine 


CNS is a leader in clinical 
trials and is currently seeking 
participants between 18-65 years 
old for a research study testing an investigational 
medication for migraine headaches. 

If you experience migraines, consider participating in a 
clinical research study. 

Qualified participants receive study-related procedures and 
study medication at no cost and may be compensated for 
time and travel. 


For more information and to see if you qualify, contact CNS: 
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Think No Evil, Be No Evil 

Superior Court Judge John D. Conley refuses to believe OC law enforcement can be bad 



6 



P eople unfamiliar with the crim¬ 
inal-justice system in Orange 
County may suspect the pro¬ 
cess almost always functions 
correctly. Obeying constitutional rights, 
police and prosecutors pursue only guilty 
defendants. Juries issue verdicts while in 
possession of all key facts, and judges leave 
their biases at the courthouse door before 
ruling. Even if something goes awry, a 
court of appeal will take corrective action. 

That rosy scenario is too often a fantasy, 
according to a 752-page report filed Aug. 

26 by Assistant Public Defender Scott 
Sanders in People v. Daniel Wozniak, a gory 
double murder. For more than two years, 
Sanders has conducted an in-depth probe 
of courthouse shenanigans, making bomb¬ 
shell revelations 
and ruffling feath¬ 
ers. The findings 
aren’t speculative. 
Naming names and 
identifying wrong¬ 
doing with time- 
stamp precision, 
he’s made the case 
that law enforce¬ 
ment is plagued 
with dishonest 
characters willing 
to cheat even in death penalty cases and 
commit perjury to cover up corruption. 

“There has been an impermissible pro- 
prosecution thumb on the scale of justice 
in this county for decades,” he observed. 

This attack could be deja vu for you. In 
January 2014, Sanders released his first 
provocative dispatch—in People v. Scott 
Dekraai— and set off quakes and after¬ 
shocks felt all the way to the East Coast. 
While critics complain the defense lawyer 
has manufactured a calamity, nobody can 
doubt the impact of his discoveries. There 
have been abandoned murder trials; a 
felony conviction was overturned; tens of 
thousands of previously hidden records 
were released; deputies were caught com¬ 
mitting perjury without punishment; 
prosecutors were booted from high-profile 
cases after feigning memory loss and ignor¬ 
ing ethics; officials acknowledged the exis¬ 
tence of a jailhouse records system called 
TRED that contains hidden exculpatory 
evidence for hundreds, if not thousands, of 
defendants; legal scholar Erwin Chemer- 
insky declared a “constitutional crisis”; the 
national media, including CBS’s 60 Min¬ 
utes, parachuted in; calls began for a U.S. 
Department of Justice investigation; and 
District Attorney Tony Rackauckas ordered 
ethics retraining and revamped policies, as 
well as created an external review panel. 
Though Sanders’ latest motion is loaded 


with new, alarming details of alleged court¬ 
house cheating going back three decades, 
there’s a likelihood it won’t cause as much 
commotion. Why? Judicial temperament. 

In Dekraai, Superior Court Judge 
Thomas M. Goethals granted piecemeal 
approval of Sanders’ requests to obtain 
long-shielded records and to cross-exam¬ 
ine deputies and prosecutors. With each 
development throughout 2014 bolstering 
the public defender’s stance, Goethals 
gave him more leeway, especially when 
he determined deputies Seth Tunstall and 
Ben Garcia had repeatedly lied on the wit¬ 
ness stand and hidden crucial documents 
as a way to thwart Sanders’ inquiry. By 
March 2015, the judge saw a pattern that 
drew him, a former deputy DA, to a con¬ 
clusion in the case: deputies and prosecu¬ 
tors can’t be trusted to obey basic ethical 
obligations. Goethals recused Rackauckas’ 
entire office and transferred Dekraai to the 
uncooperative California Attorney General 
Kamala Harris. That case is on hold while 
Harris fights her chore in appellate court. 

Meanwhile, three floors down in Orange 
County’s central courthouse, where the 
Wozniak drama is unfolding, the public 
defender’s successes are being ignored or 
discredited. James Stotler, the first judge in 
the case, recused himself in January after 
admitting he’d been secretly rooting against 
Sanders. The county’s presiding judge sent 
the matter to Goethals, but prosecutor Matt 
Murphy objected, and Judge John D. Con¬ 
ley, a longtime prosecutor in the homicide 
unit that employs Murphy, took over. 

The difference in Dekraai and Wozniak, 
both in the penalty phase, is stark. Goeth¬ 
als kept an open mind to the possibility of 
law-enforcement cheating, gave Sanders 
an opportunity to prove his accusations 
and blasted the cheaters in rulings. Though 


Murphy remains unscathed on any ethics 
issue, Conley is pretending Goethals’ find¬ 
ings don’t exist, police-corruption allega¬ 
tions are a lark, and the public defender 
doesn’t need access to additional requested 
records and testimony. He has firmly stated 
he’s not allowing Sanders to go on any 
more “fishing expeditions.” While he has 
avoided Stotler’s mistake by chiding both 
Murphy and Sanders, this judge in recent 
weeks has handed the public defender zero 
victories and four major losses, including 
ones related to key TRED records. 

During a multimonth, special eviden¬ 
tiary hearing in Dekraai, Sheriff Sandra 
Hutchens’ deputies (in league with the 
county counsel’s office) objected to shar¬ 
ing TREDs by arguing their release would 
wreck jail security. Goethals considered the 
claim, asked probing questions and deter¬ 
mined the stance was baloney. (See “The 
TRED Deception,” April 1.) He ordered the 
documents surrendered because, for exam¬ 
ple, they showed deputies hadn’t been hon¬ 
est about conducting illegal jailhouse scams 
designed to trick pretrial inmates, such as 
Dekraai and Wozniak, into making self- 
incriminating statements, as well as that 
deputies had secretly rewarded snitches 
for pro-prosecution testimony, even though 
those deputies testified otherwise. 

In another murder case, People v. Henry 
Rodriguez, even normally pro-prosecution 
Judge Frank F. Fasel rejected deputies’ 
security-concern claims to keep the infor¬ 
mant records sealed from defense lawyers. 
Conley, however, bought the ruse and, in 
Wozniak, is allowing deputies to redact 
“anything they felt [is] dangerous for an 
informant or would expose the security pro¬ 
cedures in the jail.” Keeping folks such as 
Sanders in the dark about the government’s 
employment of informants is, of course, 


moxley 
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how law enforcement managed to conduct 
these scams without detection for decades. 

Perhaps worse, Conley appears unable 
to fathom the overarching point of Sand¬ 
ers’ motions: Deputies and prosecutors 
here have demonstrated they will hide 
or destroy jail records that benefit defen¬ 
dants, and therefore imposition of the 
death penalty in this climate inherently 
violates constitutional guarantees of basic 
fairness. For example, let’s say deputies 
repeatedly run scams to lure an inmate 
into committing crimes while locked 
up, but the target resists each time. To 
Sanders, that type of detail may or may 
not impact a jury considering death, but 
deputies have only used such information 
when they’ve succeeded in their trickery. 

Conley isn’t worried mitigating facts for 
defendants aren’t emergingfrom jail and 
employed circular logic to make his point 
during an Aug. 7 hearing. “I look back 
in all my years of experience and think, 
‘How much mitigating evidence has there 
ever been from the jail?”’ he said, explain¬ 
ing that informants always try to get “bad 
things” on fellow inmates. “Isn’t your 
whole premise kind of speculative?” 

Sanders replied, “The issue, really, in 
the sheriff’s department is when they are 
working, day in and day out, and they get 
the information that they don’t necessar¬ 
ily think is helpful [to the prosecution] or 
is favorable to a particular defendant—is 
that getting out [to juries]?” 

The judge said he had “a problem” with 
the worry. 

Such resistance makes Sanders believe 
Conley can’t be neutral and should recuse 
himself. In his recent Wozniak brief, he 
aimed at the judge, citing his use as a 
prosecutor of a dubious informant and 
illegally obtained jailhouse statements to 
win a conviction in the 1980s. According 
to the public defender, the case “suggests” 
Conley historically has shown “little inter¬ 
est in assessing informant issues implicat¬ 
ing due-process rights and reforming the 
county’s jailhouse-informant effort.” 

The public defender also wants Conley 
to submit to cross-examination about 
his work with snitch operations and will 
renew his request for recusal in coming 
days. Murphy must be smiling. The judge, 
known to deliver brutally terse one-liners, 
won’t likely comply. He aims to com¬ 
mence the October penalty phase for 
Wozniak with himself in control. 

RSCOTTMOXLEY@OCWEEKLY.COM 
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task a mexican!» 



Special 


T he Mexican is cur¬ 
rently in the rancho, 
scheming about howto get 
close enough to Donald Trump to smear a bean 
burrito in his face... HA! But I did want to share 
two cosas. A couple of weeks back, I published 
a letter from Dickhead In Denver, who asked 
eight pendejo questions, everything from why 
Mexicans are so fat to why Mexicans aren't 
good in math. Your humble paisa easily knocked 
him down, but so did many of ustedes in letters 
sent to me— chingao! 

There was one I wish I could quote directly, 
but lets just say an executive from a major 
American company told me they hire more engi¬ 
neers from Mexico than the United States and 
showed me the numbers to prove it— chingao! 
The following letter is one I'm allowed to share 
in its entirety: 


DEAR MEXICAN: I can't address some of the 
B.S. addressed by this individual so aptly 
named, but here's something: I taught as an 
intern, and then as a substitute teacher in 
Albuquerque, almost exclusively at Dolores 
Gonzalez Elementary by the BioPark for two 
years. The kids from Mexico were better in 
math, science and language skills (Spanish, 
of course) than local kids, and in one of the 
classes in which I acted as a teaching assis¬ 
tant while an unpaid intern, there were five of 
them who were placed in advanced classes 
the following year. Where the kids got 
screwed up was a threefold thing: 1) Dealing 
with "cooperative learning" crap. They were 
used to traditional, old-school methods with 
the teacher in front of the class and the kids 
listening, taking notes, etc. When you broke 
them up into groups, that's when problems 
began. 2) Learning a new language. 3) Pres¬ 
sures from IDIOT local Hispanic/Latino kids 
who ridiculed them and sometimes beat 


» GUSTAVO ARELLANO 


Vacation Edicion 

them up because they were diligently trying 
to learn and pressures at home from parents 
who were also dealing with a number of 
issues. Le tengo odio a mitoteros/mentirosos 
como Dickhead— "todo el dia, tuercen mis 
palabras ..." {Salmos 56.5). 

Burge Babe 

DEAR BABE: For those who don't habla : at 
the end, the maestra said, "I hate nosy idiots/ 
liars like Dickhead—'All day long, they twist my 
words...' (Psalms 56:5)." Biblical retribution? 
Chingao! See, America? Mexicans come to 
this country all perfect and precious—and it's 
this country that destroys them by making them 
become Americans. 

BUY THIS BOOK! /FuckCancer: The True Story 
of How Robert the Bold Kicked Cancer's Ass 
is an awesome new book by Robert Flores, a 
lifelong butcher from SanTana who decided to 
tell his tale after surviving Stage IV colon can¬ 
cer. /FuckCancer is not only the latest entry in 
the lengthy bookshelf of cancer literature, but 
it also belongs in Chicano studies classrooms. 
Because in the Butcher, you find everything we 
want our community to turn into: a fighter. A 
survivor. Someone who's proud of where he's 
from. Brown and down. And a pioneer: Robert is 
brave enough to tell his story, to become a writer 
despite being in his mid-50s and never having 
written a "professional" story, let alone a full- 
length book. May this book inspire people who 
want to be writers but are afraid to do so... to 
do so. Follow him on Twitter (@foxflores) and buy 
his book at roberttheboldstore.etsy.com! 


ASK THE MEXICAN 

at themexican@askamexican.net, 
be his fan on Facebook, follow him 
on Twitter, or ask him a video question 
at youtube.com/askamexicano! 



HeyYou! 

» ANONYMOUS 

Dumb Duffer 

Y ou are the golfer who 
was perched at the side 
of the road, about to drive a 
ball back in the general direction of the golf 
course. The problem was you were more 
or less facing oncoming traffic. I had one 
of those moments, as if a cartoon golf ball 
was headed at the TV screen, and I just 
about ducked to get out of the way. Seri¬ 
ously, dude?! If you can't keep the ball on 


the course and you're at the edge of the 
road, well beyond the worst sand trap or 
algae-ridden pond, then you're probably not 
the best golfer. Pick up your ball and walk 
it somewhere else because you're making 
everyone nervous when they see you swing 
your club back behind your head with all the 
confidence of a toddler holding a whiffle bat. 


HEY, YOU! Send anonymous thanks, confessions or accusations—changing or deleting the 
names of the guilty and innocent—to "Hey, You!" c/o OC Weekly , 2975 Red Hill Ave., Ste. 150, 
Costa Mesa, CA 92626, or email us at letters@ocweekly.com. 
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For more than 30 years, DAVID KOENIG has 
exposed Disneyland’s secrets by matt coker 


H ow’s this for random? Credit goes to 

Danny Kaye and a labor strike for the 
public knowing the stories, incidents 
and dirt about Disneyland that the Anaheim amuse¬ 
ment park would rather we not know. 

David Koenig was studying journalism at Cal State 
Fullerton in the 1980s; several of his classmates were 
scoring book deals before they even graduated. One 


sold a biography on Steve Martin, another was pub¬ 
lished writing about the Three Stooges, and a third 
had Dustin Hoffman as a subject. 

“These were all just college kids,” recalled Koenig, 
who was born in Chicago but moved with his family 
at age 3 to Orange County. “Now, everyone and their 
brother writes books, but back then, to publish a book 
meant you had the stamp of genius on you.” 


"» CONTINUED ON PAGE 10 
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A s with print journalists 
everywhere, Koenig 
eventually took his act 
to the Internet. Told 
V Mouse Tales was a Disneyland web¬ 
site before websites existed, Koenig 
was contacted in 1999 by the fine 

» CONTINUED ON PAGE 12 


Koenig was not out to grind axes, but 
he also had no interest in writing “an 
officially blessed, friendly, happy book on 
Disneyland’s history.” 

Of the Disney Co., he says, “It took 
them 35 to 40 years to realize people are 
innately interested in the park and its his¬ 
tory. One of the things people like most 
about Disneyland is its history. Magic 
Mountain lacks that foundation of 40 to 
50 years of family memories when people 
visit Disneyland.” 

Mouse Tales begins with Koenig dis¬ 
closing how much he loved the park 
growing up in Orange County and how 
that affection intensified when he real¬ 
ized much of the “magic” was manu¬ 
factured and not real. He maintains this 
respect while divulging Disneyland’s 
guest complaints, vermin problems, 
crimes, violence, accidents, lawsuits 
and horror stories he heard from cast 
members, especially while at Cal State 
Fullerton, which he called “a giant labor 
pool for part-time employees” in the 
book and what we around the park called 
“Cal State Disneyland.” [Full disclosure: 
The author of this article once worked 
at Disneyland.] After the strike, job 
lovers-turned-disgruntled cast members 
referred to it as “Dismal-land,” long 
before Banksy. 

Mike Tribby wrote in his Booklist review 
at the time of publication that Mouse Tales 
was “a valuable addition to popular culture 
literature and to Disneyana,” while Eliza¬ 
beth Loftus offered in Library Journal that 
“the author comes across as an admirer 
rather than as someone blowing the cover 
on the magic of Disney.” 

The reception to Mouse Tales from Dis¬ 
neyland itself was muted. 

“When the first book came out,” Koe¬ 
nig recalls, “a Disney executive came by a 
signing and told me he’d been quoted by 
the Los Angeles Times saying, ‘I’ve heard 
of it, but I haven’t read it.’ I saw this guy, a 
well-known Disney upper echelon figure, 
and asked him, and he said he swore that 
‘I read the book. Everyone read your book. 
But we’ve been told, if anyone asks, to say 
we haven’t read it. They don’t want to 
promote your book. I’ve got three copies 
on my office shelf. I love it and appreciate 
it.’ I was more relieved.” 

The exec explained Disney’s reluctance 
to publicly acknowledge Mouse Tales this 

way: “All the other books out there 
f f about Disneyland are produced by us; 
they are published by us. If someone 
goes into a bookstore and there are 10 
Disney books on a shelf, nine are by 
us. So the 10th book, your book, cost 
the company $20.” 

It always comes down to money 
for the Mouse. 


years started saying, ‘Let me think about 
it.’ They did not want to tattle and were 
very protective.” 

Clamming up grew more intense after 
the release of books such as Marc Eliot’s 
Walt Disney: Hollywood’s Dark Prince. 
“These biographies were filled with all this 
ridiculous stuff, like Walt Disney was a wife 
beater, an illegitimate child—all this crazy 
stuff that was verifiably false,” Koenig says. 
“Then I started getting letters and phone 
calls from publicists and legal departments 
saying, We don’t want you 
to do this.’ First, they were 
suggestions, and then 
commands that ‘We 
are not allowing you 
to write this book,’ 
to which I would 
laugh.” 


BUY IT NOW! 
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Koenig knew he was as solid a story¬ 
teller as his published pals, so he tried 
to think of a famous person who had not 
been the subject of a recent biography and 
zeroed in on Danny Kaye. For those born 
after the Reagan administration, Kaye was 
a Hollywood actor, singer, dancer, come¬ 
dian and UNICEF ambassador-at-large in 
the 1950s. Orange Countians of a certain 
age can recall Kaye’s light romps The 
Court Jester and Hans Christian Andersen 
playing in heavy rotation on Tom Hatten’s 
weekend Family Film Festival on KTLA- 
TV Channel 5. 

“Nobody’s ever written a good book about 
him,” Koenig thought of Kaye at the time. 

For good reason, it turned out. 

“No publisher would buy it,” says Koe¬ 
nig, who at least learned how to write a 
book from that experience. 

When a book agent asked Koenig the 
question agents always ask—“What else 
you got?”—the fledgling author thought 
back to “the crazy stories” friends work¬ 
ing at Disneyland had told him over the 
years, yarns that few had ever heard. The 
tell-alls grew especially scandalous in the 
fall of 1984—three years before Kaye’s 
death at age 76—when 1,800 cast mem¬ 
bers from Attractions, Foods, Merchan¬ 
dise and Custodial walked a picket line in 
front of “The Happiest Place on Earth.” 

After rejecting a wage freeze, workers 
represented by United Food and Commer¬ 
cial Workers, Service Employees Interna¬ 
tional Union, the International Brother¬ 
hood of Teamsters, Bakery and Confec¬ 
tionery Workers, and the Hotel Employ¬ 
ees and Restaurant Employees Union 
struck Disneyland on Sept. 26,1984. (By 
sheer coincidence, that’s the same day 
Michael Eisner became chairman and 
chief executive of Disneyland’s parent 
company.) As cast members walked picket 
lines in front of the Magic Kingdom, 
supervisors filled in for cashiers, janitors 
and ride operators for what was the third 
and largest labor strike since Disneyland 
opened in 1955. 

“Really, at Disneyland up until that point, 
there was a cone of silence around the place,” 
recalls Koenig from an office chair on the 
other side of my desk. “They would not share 
their dirty laundry with the public.” 

Keep in mind this was not the 
Disneyland of today that pretty 
much prints money thanks to sus¬ 
tained large crowds and ticket prices 
at its two theme parks. The Disney¬ 
land of 1984 was beset by financial 
problems stemming from a three- 
year dip in attendance, including a 
sharp drop during that year’s Sum¬ 
mer Olympics in Los Angeles. 

The labor strife was a gut punch 
to people who still worked there, 
many of whom were proud “Dis- 
neyphiles” who loved the park, company 
and, especially, Uncle Walt. But it was 
not until sitting down with Koenig in my 


office that I learned the strike only lasted 
22 days. It seemed at the time as if it had 
dragged on for months because it was that 
significant—and downright nasty. Heated 
confrontations were commonplace when 
guests and employees crossed picket lines. 

“There was high drama for three 
weeks,” Koenig recalls. “It was such a 
weird thing: These people loved Disney¬ 
land so much, and they thought Disney¬ 
land was mistreating them.” 

The agent informed Koenig that the 
hidden side of the theme park would be “a 
marketable subject.” It’s hard to imagine 
now because of all the articles, websites 
and books that have come out since, but 
his 1996 Mouse Tales: A Behind-the-Ears 
Look at Disneyland was the first behind- 
the-scenes book about a theme park. It’s 
now in its 19th printing. 

Little did Koenig know as he gathered 
materials for what would become Mouse 
Tales that he had embarked on a 30-year 
journey chronicling the secrets of Walt 
Disney Co. properties. He followed Mouse 
Tales with Mouse Under Glass: Secrets 
of Disney Animation and Theme Parks 
(1997); More Mouse Tales: A Closer Peek 
Backstage at Disneyland (1999); Reality- 
land: True-Life Adventures at Walt Disney 
World (2007); and The People v. Disney¬ 
land: How Lawsuits St Lawyers Trans¬ 
formed the Magic, released this June. 

It was those initial strikers, heartbro¬ 
ken by the Mouse, who were willing for 
the first time to spill what they knew 
to the young writer, who was once told, 
“September 1984 was the month when 
Disneyland died.” 

t never occurred to me 
to write a book about it,” 
Koenig now says of Disney¬ 
land’s secrets. “No one did. 
It was not a topic to think about then.” 

Most books on any Disney-related topic 
had been approved or put out by the com¬ 
pany, including guidebooks, studio and 
animation examinations, and Walt Disney 
biographies. “Even the Disney Co. did not 
view Disneyland as being history-worthy,” 
Koenig says. “There was never a profes¬ 
sionally distributed book about one of its 
theme parks.” 

That explains why the company did not 
know what to make of his project. “When 
they heard I was interviewing cast mem¬ 
bers, especially those 
who had recently quit 
or retired, they were 
very nervous,” he 
recalls. “People I con¬ 
tacted who had just 
retired after 35 
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HE’S GOT THE MOUSE 
BY THE TAIL 

» FROM PAGE 10 


folks at the Mouse Planet online site, which 
covers all things Disney, and his first article 
for them went live in 2000. As Mouse Tales 
was to books, Mouse Planet was the only 
website keeping tabs on Disneyland at the 
time. Now there are hundreds. In their 
varied ways, the websites also erode the 
so-called magic of Disneyland. 

The Magic Kingdom’s clash with 
the tragic real world is the underlying 


theme of Koenig’s latest book, The People 
v. Disneyland. It’s a compilation of the 
hundreds and hundreds of lawsuits 
against the park the author gained access 
to. He acknowledged to me there are 
many more he could not get to because 
they’ve been buried, especially in the bow¬ 
els of Orange County’s court system. 

What we do read are the suits that 
immediately sprang to my mind, such as 
the ones from family members of guests 
who died on the Matterhorn or Space 
Mountain or from a metal cleat that broke 
off the Columbia sailing ship. There is, of 
course, the one brought by the family of 
a young man who was stabbed and called 
an ambulance that the park would not let 
in so as to not spook guests. 
He died; Disney settled. 
There’s the gay couple 
Disney security pre¬ 
vented from engaging in 
a slow dance at Videopo- 
lis (see our own “The Gay¬ 
est Place on Earth,” Oct. 1, 
2014) and a woman who claimed 
a costumed Fiddler Pig fondled her 
breasts and called her “mommy,” 
sinking her into such a deep 
depression she ballooned up to 240 
pounds. That last case was dismissed 
after Disney proved in court that that 
particular costume had stumps for arms, 
making anyone incapable of pinching, and 
that the incident happened near a lost 
children center, where several kids were 
likely calling out for their mommies. 


Many, many more of the cases Koenig 
exposes are not so well-known. There 
was the black janitor who got lousy 
shifts, was subjected to racist com¬ 
ments and, when he complained, got 
fired. Disney wound up paying him 
$100,000 and in lieu of hiring him back; 
the park agreed to recruit more minor¬ 
ity employees. There was also a les¬ 
bian security guard who withstood 
sexual harassment from a male 
boss and was fired after expos¬ 
ing a prostitution ring involv¬ 
ing the Main Street Electrical 
Parade. One you couldn’t make 
up was brought by the African- 
American Black family (that’s their 
last name), whose 6-year-old son got 
the cold shoulder from the costumed 
White Rabbit, who gladly gave out hugs 
to white and Asian kids. Disney settled 
after the Blacks produced photos that 
proved White Rabbit had shunned their 
child and embraced the others. Disney also 
settled a suit brought by actor and come¬ 
dian Dom DeLuise, whose then-5-year-old 
son had three toes severed off while disem¬ 
barking the PeopleMover in 1972. 

At the end of sections of his book, Koe¬ 
nig drops asides on some of the magic lost 
through litigation. Did you know there 
was originally no height requirement on 
the Matterhorn or that kids were encour¬ 
aged to run wild on Tom Sawyer’s Island? 

It’s a given that we live in a very liti¬ 
gious society these days, but one sur¬ 
prising thing revealed in Koenig’s latest 


book is the first lawsuit was filed against 
Disneyland three days after it first opened 
in 1955, and it has kept steady at about 50 
suits per year against the park. 

“They have been different types of suits, 
and attractions accounted for the most, 
but it’s been fairly stable,” Koenig says of 
the number of filings. “There is nothing 
they can ever do to eliminate [legal com¬ 
plaints] completely. There is always some¬ 
one getting hurt.” 

These suits have been filed despite the 
Disney Co.’s well-crafted myth that it 
will fight every complaint to the end and 
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avoid garnering a reputation as an easy 
target. It’s true to some degree that the 
company in the early years would only 
settle when it was sure it would otherwise 
lose. This strategy changed during the 
cost-conscious Eisner years, when it was 
determined it was cheaper to settle early 
than drag out court costs. 

“When I wrote my first book, it was 
the 1980s, and we had this conditioned 
response that Disney would fight every¬ 
thing and win everything, and if they did 
something wrong or feared they would 
lose, in that small minority of cases, they 
would settle,” Koenig says. “Everything else 
they would fight to the death. They wanted 
the public to think Disney lawyers were 
brutes, but when they got before a jury, they 
were folksy attorneys and actually friendly.” 

Disney’s lawyers often arranged to bus 
jurors to the park, ostensibly to prove 
points about the cases against the com¬ 
pany and arguably to allow these deciders 
to get a sprinkling of pixie dust. Whatever 
the real reason, it often worked. 

“Part of that legal mystique came from 
people who would certainly try to sue 
Disney, lose, and then people would publi¬ 
cize Disney was unbeatable,” Koenig says. 
“They were very difficult to beat, but not 
impossible to beat. I was always amused 
by two dozen lawyers I talked to who each 
thought, T was the first one to ever beat 
Disney in court; no one ever beat them 
before I did.’ Even the lawyers who fought 
Disney never thought they lost.” 

Barry Novack, who advertises himself 
as a “Mouse Lawyer” for having settled 
cases with Disney for millions of dollars, 
developed one strategy early: file Disney- 
land-related cases in Los Angeles County, 
based on the Burbank address of the par¬ 
ent Walt Disney Co., rather than Orange 
County, the home of the theme park, 
because LA judges and juries are inclined 
to be less enamored with the Mouse than 
their OC counterparts. 

Settlements with Disney have been 
easier to come by since Eisner’s group 
came to Burbank and asked, “Why are 
we spending $1,000 in lawyer fees when 
we can just settle for 


$500?” The answer that maintaining the 
hardline reputation had resulted in Disney 
being sued about 50 times per year instead 
of 500 times fell on deaf mouse ears. 

“Now they are much more amenable to 
settlements, especially if they can get off 
cheap,” Koenig observes. “It’s no longer 
the principle that it’s never their fault. It 
used to be, ‘Did you even get hurt? It’s your 
fault you fell off the ride; it has nothing to 
do with us.’ In the earlier years, there were 
enough corporate crusaders to protect Dis¬ 
ney’s good name. Now it’s the numbers.” 

This has worked out today to “more of 
a 50-50” split between fighting and set¬ 
tling, according to the author. 

“They are so aggressive handling guest 
complaints before they turn into lawsuits,” 
he says. “At the same time, the employee 
base is so big, and they are so less enam¬ 
ored by the love for their boss. That’s been 
happening for the past 20 years.” 


K oenig’s chronicling of Disney 
litigation led to a short-lived 
career as an “expert Dis¬ 
neyland witness.” Lawyers 
representing clients who’d been fired and 
alleged age discrimination hired Koenig to 
give rundowns on how Disney had done 
business over the years because someone 
in the park’s employ was not going to pro¬ 
vide that information. 

“Whenever there was a deposition, they 
would send me a transcript and have me 
go over it to advise on answers their own 
clients gave or Disney’s witnesses, who 
were usually supervisors. I would point 
out discrepancies,” he says. “The plan was 
if any case would make it to court, I would 
testify, like an expert medical witness, on 
how Disneyland has historically worked 
and how it is working now.” 

This was the late ’90s, when Disney¬ 
land was cleaning house and making a lot 
of changes. 

“It was not just because these folks had 
been there a long time and were making 
more money, it was the park wanted to 
make a lot of changes, and there were peo¬ 
ple attached to the way things used to be,” 
Koenig says. “Those people are so hard to 
change. Some of the people fired were 63, 
but one was 40 and had only been there 
five years, so you can’t 
claim age 
/ discrimi¬ 
nation. It 
was not so 
much physi- 
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HE’S GOT THE MOUSE 
BY THE TAIL 

» FROM PAGE 13 


cal age, but whether you were identified 
with the Walt way of doing things. The 
company didn’t want any of those cob¬ 
webs around; it was easier to brainwash 
[new hires].” 

Unfortunately, Koenig’s reign as an 
expert Disney witness only lasted a couple 
of years. Disney’s lawyers had objected, 
telling the judge such a role was ridicu¬ 
lous, that there is no such thing as an 
expert Disneyland witness. 

“They were able to convince the judge,” 
says Koenig, who understood the jurist’s 
reasoning: The author had no firsthand 
knowledge about the specific cases before 
the court, other than what he could learn 
secondhand. “What I knew about Disney 
operations in general in the 1960s through 
’80s was not specific to one department or 
specific managers,” he admits. 


T he lawsuits keep coming. As this 
story went to press, a woman 
sued Walt Disney Co. on behalf 
of her handicapped son, who 
fell out of his wheelchair and was injured 
on the Monsters, Inc. Mike & Sulley to the 
Rescue! ride at Disneyland. 

It was filed in August... in Los Angeles 
Superior Court. 

A bit of the old Disneyland magic was 



dusted off the month before, when a 
44-year-old man was arrested for being 
a felon carrying a loaded weapon in the 
Esplanade, which is the name of the 
area with the ticket booths between 
Disneyland and California Adventure. 
The Disneyleaks blog reported that 
Disneyland staff claimed the fellow had 
seen the “ghosts of his dead father and 
grandfather” on a theme park ride and 
heard voices in his head telling him to do 
God-knows-what. Representatives of the 
Anaheim Police Department and Orange 
County district attorney’s office would 
not confirm what the defendant alleg¬ 
edly told police. 

Years of litigation, labor strikes 
(including the one involving Dis- ^ 

neyland resort hotel workers that / 
Koenig wrote about in 2006) and 
an increasingly frightening world have 
all conspired to strip away the magic that 
Walt Disney worked so hard to manufac¬ 
ture in Anaheim. 

“It’s a shame is the best way to 
describe it,” Koenig reflects. ‘You 
wish guests were not so stupid, that 
employees were not so 
devious. They are 
all poor traits of 
human nature; 
you wish people 
were better people 
enough that Disney 
could continue layer¬ 
ing on the magic. 

“The whole idea 


behind the park was to be totally differ¬ 
ent than reality,” he continues. “You were 
not even supposed to think it was possible 
something could go wrong.... That has 
now been decimated.” 

Of course, the modern Disney leader¬ 
ship has played a part in destroying that 
magic as well. Walt Disney wanted walls 
high enough and attractions positioned in 
ways that guests would not see the out¬ 
side world from inside Disneyland. With 
the construction of Disney’s California 
Adventure long after Uncle Walt’s head 
was placed in a 
/ Futurama jar, that 
notion was aban¬ 
doned as guests 


can see snarled traffic on Katella Avenue, 
hookers and homeless folks on Harbor, 
and much more mayhem that surrounds 
the Anaheim resort from the tallest Cali¬ 
fornia Adventure rides. 

“It’s nothing they care about anymore,” 
Koenig says. “That is a shame.” 

On the other hand ... 

“Back in Walt’s day, people were thrown 
off stage coaches, and Disney did not let 
ambulances in,” he says. “So there’s that.” 

The People v. Disneyland makes it clear 
that Disney’s own lawyers pushed for 
changes, closures or rehabs of rides based 
on the lawsuits they were seeing, even 
if they ultimately prevailed in court. It 
makes one wonder if the lawyers had such 
sway before Disneyland opened in 1955, 
what would the park look like today? 

“It would have closed within a year,” 
Koenig says. 

He goes further, offering up the 
“insane crowds and insane prices, 24/7” 
of Disneyland today. “It could not have 
survived in the 1950s if it was as it is 
today,” he says. “They didn’t have that 
built-in good will.” 

As we left my office, Koenig mentioned 
that he has also written non-Disney 
books, but none sell as well, so he is reluc¬ 
tantly pulled back in like Michael Cor- 
leone to dish more on the Mouse. 

“I had a book signing where someone 
came up and said, T remember read¬ 
ing Mouse Tales when I was 6,’” Koenig 
recalls. “That’s painful.” 

MCOKER@OCWEEKLY.COM 
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fri/09/04 


[CONCERT] 

Burger Bites 

Burger a-Go-Go Pre-Party 

Burger a-Go-Go debuted last year as one 
of the first major festivals to have a female- 
only lineup. While there were plans to 
make it an all-weekend event, the brains 
behind Burger Records weren’t able to 
pull that together in time, instead adding 
a third stage to the main event. With a 
year to flesh out this year’s event, there’s 
a proper pre-party in place, with a stellar 
lineup includ¬ 
ing Cults, the 

0 MORE » Coathangers, 

ONLINE Sex Stains and 

OCWEEKLY.COM Lovel Y Bad 

Things. If you 

aren’t able to 

make it or haven’t snared Burger a-Go-Go 
tickets, this will provide the perfect oppor¬ 
tunity to get a glimpse of the best rising 
female rock bands. 

Burger a-Go-Go Pre-Party at the Obser¬ 
vatory, 3503 S. Harbor Blvd., Santa Ana, 
(714) 957-0600; www.observatoryoc.com. 

6 p.m. $15. All ages. -DANIEL KOHN 


[CONCERT] 

We'll Be Damned 

The Damned 

We’ll have to see if the new documen¬ 
tary The Damned: Don’t You Wish That 
We Were Dead helps the band get their 
rightful place in punk history. Since their 
single “New Rose” was released in 1976, 
the Damned have been punk pioneers, 
squeezing out vinyl before anybody else 
and painting the outlines for Goth punk, 
punk pop and psychedelic punk purely 
through the force of personality. (They 
gave the LA punk scene a healthy jump- 
start on their first U.S. tour, too.) They’ll 
be celebrating with a 40th-anniversary 
show next May, but right now, they’re in 
the middle of the big three-nine, with a 
current (and long-running) lineup helmed 
by singer Dave Vanian and guitarist Cap¬ 
tain Sensible—two titans of the genre who 
seem quite prepared to live forever. 

The Damned with C J Ramone at the 
House of Blues, 1530 S. Disneyland Dr., 
Anaheim, (714) 520-2334; www. 
houseofblues.com/anaheim. 8 p.m. $38.50. 
All ages. -CHRIS ZIEGLER 


sat/09/05 


[THEATER] 



GIDGET GOES MAD 

Psycho Beach Party 


We don't imagine Annette or Frankie were 
ever invited to this strange clambake, but 
then Charles Busch's play isn't for squares, 
ya dig? Sweet and demure Chicklet For¬ 
rest wants to hang with the surfer crowd, 
but her chances might be dashed, what 
with the string of mysterious murders 
happening in her cozy, 1962-era Malibu 
town, possibly connected to Chicklet's split 
personality—maybe. Psycho Beach Party 
is the ultimate throwback to kitschy surf 
movies and Hitchcock suspense thrillers, 
buttered up with bawdy humor and camp, 
meant for mature audiences. Busch wrote 
this sexy, hilarious romp back in 2000, and 
now it's being revived by Long Beach Play¬ 
house. Come hit these waves and consider 
it a fitting farewell to summertime. 

Psycho Beach Party at Long Beach 
Playhouse, 5021 E. Anaheim St., Long 
Beach, (562) 494-1014; www.lbplayhouse. 
org. 8 p.m. $27. — AIMEE MURILLO 


[CONCERT] 

Unplugged 

Buskerfest 2015 

It’s not your average Battle of the Bands 
event; in fact, it’s admittedly more hipster, 
stripped-down and minimal, but just as 
much fun! Buskerfest returns to Down¬ 
town Long Beach, wherein multiple musi¬ 
cians and bands play non-electric sets as 
you wander through the streets. Whatever 
bands impress or thrill you the most, you’ll 
tip with wooden nickels. The act that gets 
the most wooden nickels at the end of the 
event will receive a prize geared toward 
advancing their musical careers. Busker- 
fests such as these are all the rage in other 
major cities and have become something 
of a tradition nowadays, so expect to see 
local musicians including Paper Thin 
Hands, Forest of Tongue, XO, Bloody 
Death Skull and Full Tilt Trio play for your 
musical enjoyment. 

Buskerfest 2015 in East Village Arts 
District on First Street between Elm and 
Linden, Downtown Long Beach; www. 
summerandmusic.com. 5 p.m. Free. 

-AIMEE MURILLO 
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sun/09/06 


[FOOD] 


^ GOIN’ DOWN 
TO MEMPHIS 

Memphis 20th Year 
Anniversary Party 

The Weekly isn't the only thing celebrating its 
20th anniversary this year. Memphis Cafe hosts 
a celebration of its two decades on the scene, 
which is beautiful because that's how long it 


has been nourishing generations ofWeeklings 
with its booze and California-ized Southern 
food. Head over there in the evening for a back¬ 
yard barbecue that's sure to be scrumptious, 
a few local bands, and, of course, some nice 
drinks. It'll probably get a little crowded, but this 
is only going to happen once—so drink up! 
Memphis might not be legal yet, but shhhh ... 

Memphis 20th Year Anniversary Party at 
Memphis Cafe, 2920 Bristol St., Costa Mesa, 
(714) 432-7685; memphiscafe.com. 4 p.m. 
Free. -CHARLES LAM 


[STYLE] 

Vintage Deco-dence 

Art Deco Festival 

Back in the 1920s, when European design in 
art and architecture was tres vogue, Art Deco 
charmed the world with its sleek lines, geo¬ 
metric angles and symmetrical patterns. Its 
influence is still visible in most cities today, 
and anyone truly obsessed with the style 
should flock to the Queen Mary’s 11th Annual 
Art Deco Festival, celebrating the vintage 
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aesthetic of the Great Gatsby era. Organized 
by the Art Deco Society of Los Angeles, 
guests are encouraged to dress in their favor¬ 
ite opulent ’20s outfit and pretend the whole 
Great Depression thing never happened 
while checking out the largest collection of 
Art Deco objects in the world. Today's itiner¬ 
ary includes a vintage bazaar, art tours, danc¬ 
ing and lots of old-timey drinking. 

Art Deco Festival at the Queen Mary, 
1126 Queens Hwy., Long Beach, (877) 342- 
0738; www.queenmary.com. 9:30 a.m. 
$10-$399. — AIMEE MURILLO 


mon/09/07 


[ART] 

No Needles Here 

'Tattoo Flash' 

Between reality television shows such as 
Ink Master and Miami Ink, tattoos are now 
an unavoidable part of culture. And here's a 
chance to see various forms of tattoo-based 
art from some of the top local and national 
artists. “Tattoo Flash” features photos, 
drawings and paintings of or about tattoos, 
but no matter the medium, it’s all done 
by respected artists and photographers 
including Lisa Foote, Kathy Tiger and John 
Stephenson, as well as Laguna Ink Spot’s 
own Evie Yapelli. 

“Tattoo Flash—A Group Exhibition” 
at Las Laguna Gallery, 577 S. Coast Hwy., 
Laguna Beach, (949) 667-1803; www. 
laslagunagallery.com. 11 a.m. Through 
Sept. 26. Free. -JOSH CHESLER 

tue/09/08 


[CONCERT] 


^ STRANGE 
MAGIC 
Craft Spells 

Out of Seattle, Washington, Justin Paul 
Vallesteros' solo synth-pop project 
Craft Spells hasn't walked away from 
his initial sparkling electronic sound, 
launched in 2011. After the Moment , 
his first EP, was the breakthrough hit 
that set the tone for his later albums, 
up to 2014's Nausea, a wonder in post- 
shoegaze-era indie music. Vallesteros 
is bringing some friends on a fall tour 
throughout Europe and the U.S., a 
welcome experience for fans who can't 
help but feel entranced by his dream¬ 
like reverberations. 

Craft Spells at the Constellation Room, 
3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www. observatoryoc. 
com. 8 p.m. $13. -AIMEE MURILLO 






















wed/09/09 


[COMEDY] 

He's Okay! 

Tom Arnold 

When you're famous for being Roseanne 
Barr's husband, then for being her ex- 
husband, then for being a lovable sidekick 
in major motion pictures, then for host¬ 
ing redneck reality shows on the Country 
Music Television net¬ 
work, it’s only logical 
that your next career 
step would be return¬ 
ing to standup comedy. 
At least it was for Tom 
Arnold. Getting back 
in touch with your 
roots is important! And 
Arnold isn’t bald. In 
fact, he's taking that 
head of hair and mouth 
of jokes to the Irvine 
Improv to laugh the 
pain away. According 
to his bio, “Never scripted, Tom pokes 
fun at his Midwest past, marital follies 
and absurd Hollywood stories.” Sounds 
like it should be a great time for all who 
choose to attend. Do you choose laughter 
... or tears? 

Tom Arnold at Irvine Improv, 527 Spec¬ 
trum Center Dr., Irvine, (949) 854-5455; 
irvine.improv.com. 8 p.m. $20.18+. 
-AMANDA PARSONS 

[FILM] 

Anyone Need 
a Hero? 

The Magnificent Seven 

A remake of Akira Kurosawa’s 1954 Japa¬ 
nese film Seven Samurai, director John 
Sturges helped further the “revisionist 
western” genre with this 1960 star-studded 
adventure—a genre that saw stronger 
roles for women, anti-heroes and a more 
sympathetic view of Native Americans, 
if not Mexicans. The Magnificent Seven 
featured every 
stud actor of its 

0 MORE » day: Yul Brynner, 

ONLINE Steve McQueen, 

OCWEEKLY.COM Charles Bronson, 

James Coburn, 

and Eli Wallach, who once again shed 
his Jewish ethnicity for that of Mexican. 
Kurosawa loved it so much he presented 
Sturges with a samurai sword. A remake 
by Antoine Fuqua (Training Day) is on the 
way in 2016, and Tarantino is spoofing the 
original in his upcoming The Hateful Eight, 
so do your homework and check out this 
epic ode to gunslinging and heroism. 

The Magnificent Seven at Regency South 
Coast Village, 1561W. Sunflower Ave., Santa 
Ana, (714) 557-5701; www.regencymovies. 
com. 7:30 p.m. $8. -SR DAVIES 
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thu/09/10 


[CONCERT] 

Boyz Will Be Boyz 

Boyz II Men 

At the height of their powers, Boyz II 
Men harkened back to the soulful days 
of Motown. The quartet, in fact, blew up 
with Coolhighharmony off the storied label 
in 1991. When the group released “End of 
the Road,” the single propelled them into 
the stratosphere of R&B. The crooners fol¬ 
lowed that up with the wildly successfully 
II and ended their reign of the decade with 
millions of albums sold (back when albums 
sold millions!). Their legacy is cemented 
with such baby-making as “I'll Make Love 
to You,” as well as the tear-jerker “One 
Sweet Day” with fellow '90s R&B power¬ 
house Mariah Carey. With 11 albums under 
their belts, Boyz II Men now tour as a trio. 
The end of the road for the group isn’t 
approaching any time soon. 

Boyz II Men at the House of Blues, 1530 
Disneyland Dr., Anaheim, (714) 778-2583; 
www.houseofblues.com/anaheim. 7:30 p.m. 
$52.50-$80. All ages. -GABRIEL SAN ROMAN 



[FILM] 


RIGHT ON Q 

Long Beach Q 
Film Festival 


Reigning as Long Beach's longest-running 
fest, the Q Film Festival is an off-Flollywood 
Babylon bringing a full weekend of films 
that challenge the heteronormative iden¬ 
tity tropes thatTinseltown (and sadly even 
some independent films) usually employs 
with a full weekend of cinematic inclusiv- 
ity.Thursday's opening-night screenings 
include a doc on legendary teen idol and 
gay iconTab Hunter, Tab Hunter Confi¬ 
dential, and throwback women-in-prison 
flick Kittens In a Cage. The independent 
S&M Sally , WhileYou Weren't Looking , 
and Clambake are just some of the films 
included, as well as some shorts, and even 
a midnight screening of Rocky Horror 
Picture Show. Proceeds benefit the Center 
and its LGBTQ programs, so come for 
the movies and stay for the after parties, 
happening at Long Beach's top drag bar, 
Flam burger Mary's. 

Long Beach Q Film Festival at Art 
Theatre Long Beach, 2025 E. Fourth St., 
Long Beach, (562) 438-5435; 
qfilmslongbeach.com. 7 p.m. $12. 

-AIMEE MURILLO 
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THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 


CANNED HEAT 
EVE 6 

OC’S FUNNIEST 
HOUSEWIVES 
DEVON ALLMAN 
BAND 

TAB BENOIT 
SUPER DIAMOND 
(Neil Diamond Tribute) 
ROBERT RANDOLPH 
& THE FAMILY BAND 
GRAHAM PARKER DUO 
ft. BRINSLEY SCHWARZ 
BILLY BOB THORNTON 
& THE BOXMASTERS 
EDDIE MONEY 
JUSTIN HAYWARD / 

Mike Dawes 
ABC / Boys Don’t Cry w/ 
Annabella of Bow Wow Wow 
BLUE SKY RIDERS 
(Kenny Loggins, Georgia 
Middleman, Gary Burr) 
LOVERBOY 

THE KING (B.B. King Tribute 
with ARTHUR ADAMS) 

JOHN WAITE 
DANA CARVEY 
CASEY ABRAMS 
TYRONE WELLS (Solo) 
BEATLES vs STONES 

An Evening of MUSIC & COMEDY 
feat. ALOE BLACC and 

RITA RUDNER presented by 

FUNNIEST HOUSEWIVES 
ORIANTHI 
STEVE TYRELL 
AMERICA 
CHRIS HILLMAN 
& HERB PEDERSEN 
MASON JENNINGS 
OINGO BOINGO 
DANCE PARTY 
JONNY LANG 
DUNCAN SHEIK/ 
SUZANNE VEGA 
THE YARDBIRDS 

UPCOMING SHOWS 


f/9^ 

DEVON 

ALLMAN 

c$BAi!D 





9/12 

ROBER T _ 

RANDOLPH- 


10/15 

10/16 

10/17 

10/18 

10/24 

10/31 




( 9/13 
GRAHAM 
PARKER DUO 


11/12 



■ 10/15 | 
ORIANTHI 


11/14 QUEEN NATION / 
Wayward Sons 
11/19 HAYES CARLL 
11/20 CHRISTMAS WITH 
THE NELSONS 
11/21 THE TOADIES (ACOUST.C) 
11/22 THE DIRTY KNOBS / 
MARC FORD 
11/28 CASH’D OUT 
12/3 BOOKER T. JONES 
12/5 TERRI NUNN & 
BERLIN 


12/6 CARL PALMER 
12/11 X 

12/12 ZAPPA PLAYS ZAPPA 
12/18 GARYHOEY 
12/19 DICK DALE 
1/10 TOMMY CASTRO 
1/15 MARC COHN 
1/16 DAVID LINDLEY 
2/13 OTTMAR LIEBERT 
2/14 OTTMAR LIEBERT 
2/28 JUDY COLLINS / 
Ari Hest 



ticketyeb 866.468.3399j 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook. com/coachhouseconcerthall \ follow us on Twitter @coach_house 


n 

O 


in 


1 


m 


n 

O 

c 




Tl 

m 

> 

H 

C 

XI 

m 


n 

> 

1 ™ 

m 

z 

□ 

> 

XJ 


Tl 

O 

O 

D 


n 

c 


c 

XI 


m 


C 

in 

n 


n 

i - 

> 

in 

in 

m 

m 

D 

in 


in 

m 

Tl 

H 

m 

00 

m 

X) 

o 

-is 

1 

o 

1 

NJ 

O 

in 


O 

n 

£ 

m 

m 

* 

5 

h 

o 

2 


19 




























in 

i- 

z 

LU 


|- 

z 

o 

u 


>- 

I- 

z 

D 

O 

U 


LD 

X 

H 


LU 

m 

o 

H 

< 

LU 

LL 


q: 

< 

Q 


< 

U 


o 

o 

o 

LL 


_l 

LL 


LU 

cr 

o 

b 

D 

U 

u 

tn 

D 


in 

Q 

LU 

LL 

tn 

in 

< 

_i 

u 


LD 

O 

fN 

i 

O 

i 

sj- 

O 

m 

LU 

CD 

LU 

H 

CL 

LU 

in 


2 

O 

u 

* 

LU 

LU 

£ 

u 

o 


20 


£ood»reviews listings 


LET US TAKE PHOTOS 
OF YOUR FOOD! 




Do the Twist 

Tra House’s Twisted Vietnamese’ food is worth the nightmare of its parking lot 

BY EDWIN GOEI 


hen I say the parking lot 
in front of Tra House is a 
mess, I don’t mean that 
figuratively. Most of the 
painted lines that separate one space from 
the next are either faded or nonexistent, 
and if you manage to find an empty spot in 
the anarchic chaos that ensues every Sat¬ 
urday night, your car won’t likely fit unless 
it’s a golf cart. After you leave your vehicle, 
hoping it’ll survive the night un-dinged, 
you tiptoe around a postapocalyptic land¬ 
scape of cigarette butts, errant bits of trash 
and bald spots of dirt, then pass an open 
garbage container whose stench makes 
you instinctively cover your nose and 
mouth. But as with anything in Little Sai¬ 
gon, you can’t judge the restaurant by the 
parking lot, especially this one. The Boil¬ 
ing Crab empire was born right here, and 
its original location still packs ’em in a few 
doors down from Tra House. But these 
days, Tra House is the main draw—and it’s 
an oasis of cool and a sanctuary from the 
hellishness you just trudged through. 

After you pull open the large glass door 
that swivels on an odd axis, you find your¬ 
self in a gigantic room made to look as 
though a Mad Max -style scrap-metal junk¬ 
yard went shabby chic. The place is unlike 
any you’ve seen in Little Saigon, with 
angles acute and obtuse, steel and wood, 
glass and neon. You follow a line of brass 
tubing that runs in the rafters and find that 
there’s a bicycle balanced precariously at 
the end. At the far corner of the second 
dining room stands an impressive fountain 
made from a series of plastic recycle bins. 

Behind one of the glass partitions, a 
chef wrestles with the bifurcated carcass 


of a huge lobster. He flips it over a fuming 
grill, his eyes squinting from the smoke. 
Then he lays the creature down on a plat¬ 
ter before cramming a tangle of sauteed 
linguine into the head cavity. The assem¬ 
bled dish is delivered to the party across 
from you. They proceed to pick it apart 
politely with chopsticks, then ravenously 
with their bare hands. 

Your clam noodle arrives in slightly less 
dramatic fashion. The noodles are served 
in a small bowl, separated from the clams 
strewn around the serving tray alongside 
boulders of potato and corn on the cob—all 
of it slicked with the same Cajun-spiced, but¬ 
tery sauce that coats the linguine. You taste 
it and realize it’s a merger of Crustacean 
Beverly Hills’ garlic noodles and the low- 
country boil of the Boiling Crab. Tra House 
has connected the dots between these two 
disparate Vietnamese dining camps. 

Most of the menu tries to bridge the 
same divide, with frequent stops in 
between. There are expensive steaks pre¬ 
sented with artful swipes of carrot puree, 
doughy pizza amoebas that come in mar- 
gherita and caprese, but there’s also pho 
and mien xao tom cua, a delicate stir-fry of 
glass noodles with shrimp, crab and egg— 
easily the best rendition in Little Saigon. 

Tra House makes wonderful salads, too, 
such as the one with shredded mango, 
ong choy and cuttlefish that rivals any at 
Quan Hy. There’s also a salad consisting 
almost entirely of those wetted rice-paper 
discs usually reserved for spring rolls; the 
translucent wrappers are cut into strips, 
then tossed with quail eggs and mango. 
You’ll want to start in as soon as the salad 
is served, as those strips taste as if you’re 


chewing on latex the longer you wait. 

There are more treasures from the 
same Street Foods section of the menu 
that includes the rice-paper salad. A deli¬ 
cious fried rice cake with egg seems as 
though someone made an omelet out of 
dim sum turnip cakes. An elaborate dish 
called com chay kho quet features rice 
flattened into a disc and crisped up on 
both sides that you’re supposed to tear 
as though a dosa and dip into a skillet of 
a funky-salty minced-meat stew flavored 
with fermented bean paste. It’s around 
this point you realize Tra House serves 
just about every food from every restau¬ 
rant in Little Saigon. It even does snails 
and clams as though it were a bona-fide 
quan oc. It attempts nem nuong cuon and 
deep-fried salmon belly even if it can’t 
quite top Brodard and Garlic & Chives’ 
respective versions. 

Soon you settle into what’s arguably 
the best dish of the house: the hot pots, 
especially the seafood one with shrimp, 
mussels, clams and fish balls in a broth 
heated over a sterno setup. You dip your 
raw glass noodles into it, chopstick by 
chopstick, and when you get the bill and 
realize you’re paying almost next to noth¬ 
ing for it, you remember that parking lot. 
You wonder how much more your meal 
might cost if the landlord spent any money 
on its upkeep. 

TRA HOUSE 

14291 N. Euclid St., Ste. D107, Garden Grove, 
(714) 554-1036; www.trahouse.com. Open 
Sun.-Thurs., 11 a.m.-ll p.m.; Fri.-Sat., 
11 a.m.-midnight. Meal for two, $20-$40, 
food only. Beer and wine. 



HOLElriltlEWALL 

» GUSTAVO ARELLANO 

The Tacos 
That Live 


EL PATIO DRIVE IN #2 

2662 W. Lincoln Ave., Anaheim, 
(714) 826-0691; 
www.facebook.com/elpatiodrivein2. 

H ere's a bizarre superstition for you: I 
don't review restaurants located in 
buildings that once housed places I pre¬ 
viously reviewed. In my mind, I feel guilty 
that my write-up didn't help the mom- 
and-pop survive, thus I leave the next 
tenants alone lest my bad luck rubs off 
on them. But I'm making a special excep¬ 
tion for El Patio Drive In #2 because here 
is proof that restaurants can not only 
come back from the dead, but also thrive 
in the face of persecution. 

The restaurant is an Anaheim institu¬ 
tion, having stood in a shopping plaza 
on the corner of La Palma and Magnolia 
avenues for decades and served great 
Cal-Mex dishes for Mexicans and 
gabachos alike. But earlier this year, its 
landlord decided to raze the centerthat 
housed El Patio and other businesses in 
favor of building a McDonald's and Rite 
Aid. Not even lobbying by thousands of 
El Patio fans could stop Anaheim's gen- 
trification-loving officials from signing off 
on the project, leading to the restaurant's 
closing in April. 

But you can't keep a good taquero 
down: El Patio quickly reopened in May 
in a larger location, which used to house 
a soul restaurant (RIP, Papa's Fish & Soul 
Food; sorry my review couldn't help you 
survive). It's as wonderful as ever: big 
tortas, bigger burritos, perfect potato 
tacos, and epic cauldrons of pozole 
and menudos on weekends. All of the 
Cal-Mex combo plates made the transi¬ 
tion, from the chile verde to machaca to 
delectable huevos rancheros. And, in a 
sign of the changing times, you can also 
find newer Mexican-food developments 
such as California burritos and carne 
asada fries. 

Thankfully, El Patio's crowd followed 
it to this new spot, which buzzes all day 
(make sure to say hi to the prostitutes 
and cholosatthe no-tell motel across 
the street). Plus, as a remembrance of its 
past, there's a picture of the original El 
Patio hanging on the wall —requiescatin 
taco. Your memory lives in every taco de 
asada gobbled down in seconds. 

GARELLANO@OCWEEKLY.COM 
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(Fm BLOG ON »FOOD 

O STICK A FORK IN IT 

BLOGS.OCWEEKLY.COM/STICKAFORKINIT 




























- RESTAURANT & LOUNGE- 

There’s no better way to celebrate 
making it past Monday than with 
OPM’s 

•TAPAS TUESDAYS* 

with 45% OFF all select dishes. 


Every enjoy 

1/2 OFF all select wine bottles 
and no corkage fee! 




SB EC-IAhSi 


&ATiC-HlflLL YiOURt F/AViOR ill 
EN JOiVrGR E’ATrTOO Ti BA L 111 


SURF' DIG: S: SPORTS; GRILL 


5932iWARNERi HU N 1 T 1 I NGiliO N, BE*AGH« 7.14.-846i57i0 0 


^EEHMINIfcTiE*A 1 MIBE'NNA 1 N|TLSlW L HIUE^SURRLMESiL>A'S iT| 


BL'EASE RRESENiTtfTiHIS ADiTiOiYiOURiSERVER 



We are looking for part time street teamers to assist 
in weekly promotions and event coordinating in local 
happenings, such as: 

CONCERTS • FESTIVALS • AWARD SHOWS 
ART WALKS • BAR CRAWLS • SIGNATURE EVENTS 

If you are outgoing, motivated, 
professional and hungry for 
experience in Marketing and 
Event Planning, 


*Must be 21 and over 
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CUSTOMIZABLE FRESH POKE 

OUR EXTREMELY FRESH AND TASTY POKE 
BOWLS WILL MELT IN YOUR MOUTH! 








CEHKI SUSHI 

Vew/t'vuf 7?eSfai/rMf 


SEPTEMBER SPECIALS 



ASAHI 

DRAFT BEER 


Reg $4.00 
HH $2.00 




•NEW* 

PEPPER 

CHICKEN 

BOWL 

SPECIAL $5.90 



Westfield Main Place (Next to JCPenny) 
2800 N. Main St., B1040 Santa Ana, CA 



Frenchify Yourself 


Frog legs at Cafe Beau Soleil 


ur expectations of shopping- 
center cuisine aren’t normally 
high. Yet we manage to find 
a few gems wherever we go 
(often with the help of a friend). One exam¬ 
ple is inside a clothing and housewares 
spot at Fashion Island. Cafe Beau Soleil 
feels like a ladies-who-lunch establish¬ 
ment. A people-watching patio, delectable 
pastry case and trusty espressos make it a 
reliable stop for Newporters and their four¬ 
legged companions. Crepes, sandwiches 
and Parisienne salads are its mainstays, but 
we prefer another delicacy: frog legs. 

Succulent morsels of flavor are in every 
leg. You can’t be shy while eating these 
because a fork and knife just won’t cut it 
the way wielding with your hands will. 


EatthisNow 

» ANNE MARIE PANORINGAN 

Nibble away at them, alternating with 
matchstick potatoes and sips of white wine. 
It’s rustic and a little messy, but that just 
adds to your delight. It may not be on the 
menu on your next visit, though, because 
it was a special that day. But if you ask chef 
Pascal Gimenez kindly and promise to not 
request separate checks, you never know 
what might become available.... 


CAFE BEAU SOLEIL 

953 Newport Center Dr., Newport Beach, 
(949) 640-4402; www.cafebeausoleil.net. 



DrinkoftheWeek 

» MATT COKER 

Surf rider American Pale Ale 

H eading into this hot-and-humid-as-H-E- 
double-matchsticks summer, I decided 
that, for the season, I'd put aside my usual sus¬ 
pects—India pale ales, double IPAs and any¬ 
thing with enough alcohol by volume to choke a 
Clydesdale—in favor of brews I could drink vats 
of without the resulting headaches, hangovers 
and trips before the judge. One of my favorite 
session beers, as the boys in twirly mustaches 
call them, was served at the Surfrider Founda¬ 
tion's 31st-birthday celebration at their San 
Clemente headquarters on Aug. 12. 

The Dudes' Brewing Co. of Torrance has 
whipped up a special Surfrider American 
Pale Ale that packs a clean, fresh taste 
thanks to a pleasing blend of Australian Sum¬ 
mer, New Zealand Motueka, German Hull 
Melon and American Simcoe hops. 



nonprofit keeping your favorite beach from 
becoming toxic swill! But disclaimer: The 
dudes at Dudes' have not yet updated the 
online locatorto show where Surfrider 
American Pale Ale is being sold. Locally, 
find the South Bay Session IPA (5 percent 
ABV) at Seal Beach Liquor; Sam's Liquor in 
Lake Forest; Frank's Liquor in Westminster; 
Viking Liquor in Sunset Beach; Cobblestone 
Liquor in Placentia; His Nib's Liquor in Ana¬ 
heim; Whole Foods Newport Center; Pinot's 
Palette and Bradley's Fine Wines & Spirits 
in Tustin; and Brea, Tustin, Laguna Hills and 
Huntington Beach Total Wine & More stores. 
Or, better yet, when you're stuck in 405 traffic 
headed to Santa Monica, ditch your wealthy 
relatives and go to the brewery itself! 


THE DRINK THE DUDES' BREWING CO. 

At only 5.2 percent ABV, bring on the end- 1840 W. 208th St.,Torrance, (424) 271- 

less summer of swilling—on behalf of the 2915; thedudesbrew.com. 




































































Hi-Time Wine Cellars 



B O R G AI O 




September Wine of the Month! 

Meleto 2011 Rosso Toscano 
$9.95 # 30296l 

Our featured wine hails from Tus¬ 
cany, Italy, and is comprised of mainly 
Sangiovese with some Merlot. We wanted 
to feature a red wine but needed one that 
would work with the warm weather we still 
have (i.e. fruit-forward but not too heavy 
on the tannins/acidity); this is it! 

The nose leads with sweet ber¬ 
ries, strawberry and raspberry, adding in 
scents of violets, underbrush, hickory and 
spicebox. In the mouth, the sweet berry 
fruits are joined by orange rind and a dash 
of red plum, all ensconced in a nice vis¬ 
cous package loaded with lush tannins 
and kept clean and uplifting 
by acidity-- refreshing yet rich, 
a good lead-in to the cooler 
months and an all-around fan¬ 
tastic September red. 



250 OGLE STREET - COSTA MESA, CA 949.650.8463 - HITIMEW1NE.NET 


ROCK T HE DOCKS Ail WEEKEND 


THE PORT OF LOS ANGELES LOBSTER FESTIVAL’S 



$23.00 MAINE LOBSTER MEALS 


Discover the only 

four-time Guinness 

World Record 

winning music 

and food weekend 

in San Pedro on the 

LA Waterfront. Only 

20 minutes from downtown LA. 



Free Parking, Cheap drinks, Wine Tasting Bar, 

Flashmobs, rides and games, arts 
b crafts and more... 



SEPT. 25,26,27 


AMERICA’S BEST TASTING 
MUSIC FESTIVAL 

at Ports O’Call on the LA 
Waterfront in San Pedro 

Festival Hours: 


LI in| j I TVj 1 Friday. 5 pm to 11 pm, Saturday. 11 
I to 11 pm. Sunday. 11 am to 7 pm 


GOOD FOOD, 
GOOD FRIENDS, 
GREAT MUSIC! 


DISCOUNT ADMISSION COUPONS 
at www.lobsterfest.com 



Oc Weekly/ 

Celebrate* the 20th Annual 

BEST OF ORANGE COUNTY 

READERS’ CHOICE CONTEST 

• • 

The Public has Spoken! 



Uotiwj/ 

Opens 

TODAY! 


Hundreds of readers submitted their nominations 
in hopes of having their picks make it to the voting 
round. Now, you can cast YOUR vote across over 
100 categories to help choose the winners of the 
Readers’ Choice Awards, who will be featured 
alongside the Best of OC 2015 winners chosen by 

OC Weekly. 


ARTS C ENTERTAINMENT 

V 

SPORTSS RECREATION 



FOODS DRINK 


SHOPPINGS SERVICES 


VISIT ONLINE TO SEE ALL THE CATEGORIES! 


VOTING ENDS AT MIDNIGHT SEPTEMBER 24TH. 

READERSCHOICE.OCWEEKLY.COM 
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fillXlllreviews screenings 


The Master 

Steve Jobs plays like a secret sequel to Going Gear 

BY AMY NICHOLSON 


D irector Alex Gibney’s choice 
to follow this spring’s Scien¬ 
tology slam Going Clear with 
the fascinating portrait Steve 
Jobs: The Man In the Machine might seem 
like an about-face. The first documen¬ 
tary clinically eviscerated a religion that 
everyone loves to loathe. Apple CEO Steve 
Jobs, however, is adulated to an incred¬ 
ible degree: Last week, I wandered into a 
small Korean restaurant that had his pic¬ 


ture hung on the wall. 

But to Gibney, the pairing makes sense. 
Steve Jobs: The Man In the Machine is 
practically a sequel. Both Scientology 
and Apple were founded by now-dead 
gurus who commanded devotion. Both 
are corporations that claim to stand for 
something purer than greed. Neither pays 
fair taxes. And neither functions openly, 
speaks freely nor tolerates critics. 

Where the two films differ is us. Dis¬ 
mantle Scientology, and audiences will 
cheer. Chink away at the cult of Apple, 
and we all feel accused. I imagine that 
people will slink out of Steve Jobs keeping 


their iPhones guiltily stashed. When they 
make it a safe distance from the theater, 
they’ll glide their smartphones in front 
of their faces, swipe the black monoliths 
awake and disappear into the dream 
machines, following their own desires: 
where they want to visit, what they want 
to hear, and who they want to reach. As 
MIT professor Sherry Turkle describes it, 
the iPhone that was meant to connect the 
globe instead made us “alone together.” In 


the future, will historians wondering how 
society fractured look to Jobs’ Apple as 
the original sin? 

We love our smartphones. In the eight 
years since the iPhone 1, they’ve become 
necessities—almost a human right. 
Though they’re made of circuits and 
wires, our attachment to these external 
brains is personal. They keep us company, 
and in turn, we fondle them, sleep with 
them, flip out when they break. Which 
is why we have this documentary about 
their creator, instead of docs about the 
inventors of the subway, the shower or the 
fridge. Gibney’s film asks, “Why did Jobs’ 


death make us mourn?” 

Like a ghost, Jobs—the man in that 
machine—rattles our world from beyond 
the grave. As Gibney argues, the iPhone is 
his spirit made silicon. “Steve always say, 
‘Make me monk,”’ Jobs’ mentor, Zen mas¬ 
ter Kobun Chino Otogawa, says in archival 
footage. When Otogawa asked Jobs for 
evidence of his enlightenment, the student 
brought him a computer chip. “I’m still not 
quite sure if that was proof or not,” says 


the unimpressed monk. But to Jobs, it was: 
His trim, spartan devices were portable 
rock gardens, physical evidence that he 
was on a higher mental plane. 

Emotionally, not so much. While Bill 
Gates donated $28 billion to charity, Jobs 
killed his own company’s philanthropic 
gifts. Gibney includes a damning interview 
with Chrisann Brennan, the mother of 
Jobs’ first kid. First, he denied the daugh¬ 
ter was his. Then he stiffed them on finan¬ 
cial support. Later, Jobs advertised that 
he named his first computer Lisa in his 
child’s honor. In truth, it was the reverse: 
Jobs pushed to call the baby Claire, the 


name he’d already picked for his inven¬ 
tion. When Brennan insisted on Lisa, he 
grumblingly switched course. The anec¬ 
dote is telling. Not only was Jobs already 
branding Apple with sentiment, but his 
personal and work lives were fused, as 
well. Now, so it goes for the rest of us 
when our bosses send email at 10 p.m. 

Gibney dissects Jobs’ image with the 
calm curiosity of a coroner. A staggering 
number of former Apple insiders agreed 
to speak. One describes his tense exit 
interview with Jobs as if it were a last 
meal with Vito Corleone. Another admits 
the company’s seppuku-strict work cul¬ 
ture cost him his wife and kid—and he 
almost seems to think it was worth it. A 
third captures all the contradictions: He 
reads Gibney his unflattering funeral fare¬ 
well to Jobs, and then he cries. 

There are people who didn’t—or 
couldn’t—talk. A key quiet witness is 
Apple CFO Fred Anderson, hailed for 
keeping Apple financially solvent as Jobs 
slid back into control as CEO, as well as 
for convincing his new boss to launch the 
iMac, the candy-colored personal com¬ 
puter that saved the company. Ten years 
later, when the SEC charged Apple with 
illegally purchasing its own stock, Ander¬ 
son was the fall guy forced to resign. 

At least $7.5 million of those ill-earned 
profits went directly to Jobs himself, yet 
he was untouchable. Analysts wagered 
that if Jobs shared Anderson’s exile, the 
company would have lost $22 billion. 
Shielding Saint Steve wasn’t just about 
protecting Apple. It was about protecting 
the American economy. 

What’s funny is that up until his death, 
Jobs denied Apple’s clout. Two weeks 
before his resignation, Apple was deemed 
the highest-value corporation on Earth. 
Yet, in speeches, Jobs would fret about 
how he’d handle the company “if we got 
big.” If? Jobs relished playing the under¬ 
dog. And Gibney finds charming archival 
footage of when he actually was: a young, 
nervous nerd gulping with excitement 
about a TV interview, seemingly a differ¬ 
ent man altogether from the titan who 
dominated a stage in his black turtleneck. 

Gibney may not like Jobs, but he 
respects him. That tradeoff would suit 
Jobs fine. Steve Jobs: The Man In the 
Machine makes a convincing case that he 
was the techno-showman of a century. 
He’s today’s Thomas Edison, a branding 
genius who poached other men’s work, 
savaged his rivals and murdered elephants 
for fun. Yet, we honor these two every 
time we flick on a light and answer an 
iPhone. What does it say that the planet 
bewailed Jobs’ death? Gibney captures 
the contradictions in a single image: a 
mourner raising an iPad gif of a candle, 
the flat homage Jobs earned. 


STEVE JOBS: THE MAN 
IN THE MACHINE 
was directed by Alex Gibney. 



MAGNOLIA PICTURES 
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OPENING 

A WALK IN THE WOODS In his hugely 
popular 1998 book A Walk in the Woods, 
Bill Bryson chronicled his attempt to 
hike the full length of the Appalachian 
Trail accompanied by an overweight, 
recovering-alcoholic pal whom he calls 
Stephen Katz. The two don't make it all 
the way; they barely make it part of the 
way. But then, it's the journey, not the 
destination, that matters, and Bryson's 
half-jaunty, half-jaundiced observations 
about communing with nature—and, 
by extension, oneself—make the book. 
Now, after ten years of development, 

A Walk in the l/l/oods finally strides out 
like an awakened bear, blinking in the 
sunlight: Directed by Ken Kwapis, it 
has charming, lively moments, but also 
many that just feel tired and listless, 
as if the filmmakers were working off a 
checklist of all the things two well-past- 
middle-age travelers would say and 
do while trekking through the wilder¬ 
ness. The past-middle-age part is key: 
Bryson was in his mid forties when he 
set off on his mini adventure. Redford 
himself is an astonishing-looking 79; 
his co-star Nick Nolte—playing the 
wheezing ne'er-do-well Katz, an old 
friend of Bryson's from his hometown of 
Des Moines—is 74. Yet age is barely an 
issue in A Walk in the Woods, except 
as an excuse for a cavalcade of jokes 
about all the things older men can't 
do that younger men take for granted. 
Redford's intent might be to portray this 
escapade as a journey of enlighten¬ 
ment, not a laundry list of aches and 
pains, but the subtext is that men can 
do anything, even when ancient. (R) 
Stephanie Zacharek. Countywide. 

STEVE JOBS: THE MAN IN THE 
MACHINE See "The Master," page 24. 

ONGOING 

AMERICAN ULTRA Nima Nourizadeh's 
American Ultra is a bloody valentine 
attached to a bomb. It's violent, brash, 
inventive, and horrific, and perhaps the 
most romantic film of the year. Jesse 
Eisenberg and Kristen Stewart star as 
Mike and Phoebe, two West Virginia 
stoners blissed out on weed and each 
other. "We're the perfect fucked-up 
couple," Mike beams, before admitting 
that she's perfect and he's the fuck-up. 
And as the movie starts, Mike's scraped 
up the cash for a chintzy engagement 
ring so he can spend the rest of his life 
kinda ruining hers: having panic attacks 
that prevent them from traveling, forc¬ 
ing her to cook lest he burn down the 
house, and supporting them on his 
meager paycheck from the mini-mart. 
With other actors, this could play like 
slapstick. But Eisenberg mines Mike 
for pathos—he's not a punchline, he's 
a flake who knows he's his own worst 
enemy. Yet it's Stewart who makes this 
loony love story work. She takes what 
could easily be a simple supportive-girl¬ 
friend role—a cheerleader enabler— 
and fills Phoebe with a rainbow of emo¬ 
tions. The big twist is none of us know 
exactly who Mike is—not even Mike. 
One night outside the Cash & Carry, 
Mike looks up at the stars, and this 
disheveled domestic drama turns into a 
thriller, with the CIA out to murder Mike. 
It's no shock to moviegoers that Mike 
has been programmed with surprise 
skills, though it is to him. We've seen 


that plot point in a dozen dumb movies. 
What's shocking is how smart American 
Ultra is at being dumb—its emotional 
intelligence is off the charts. (R) Amy 
Nicholson. Countywide. 

ANT-MAN We may not need another 
hero, but true believers don't need to 
shrink-ray their expectations. Ant-Man 
is the first Marvel film—and the first of 
this summer's pixels-go-kablooey time- 
wasters—to get better as it goes. The 
filmmakers save their biggest, wiggiest 
ideas for the climaxes, where they wit¬ 
tily reduce the pageantry of destruction 
to HO scale: In one of many third-act 
dustups, our hero faces off against the 
latest Marvel tech-gone-wrong baddy 
on an architect's model of a building. 
From there the action flits to even more 
humdrum locales, intimate of-our-world 
spaces. This freshens up the usual 
superheroics. No spoilers, here, about 
the half-dozen surprises the filmmakers 
uncork in the last half-hour, but isn't it a 
relief that once again there are marvels 
to spoil? Ant-Man makes a virtue of 
drought-year scarcity. The movie favors 
story over set pieces, never even trying 
to dazzle us for a good 40 minutes—and 
then heading backto hang out in a 
San Francisco Queen Anne owned by 
Ant-Man mentor Hank Pym (Michael 
Douglas). Not that said story demanded 
to be told, of course: This is familiar 
superhero origin and training stuff, 
spiced with heist-planning and the com¬ 
edy of dumbfoundedness. As the good- 
hearted burglar who winds up with the 
powers to shrink himself and boss ants 
around, Paul Rudd spends the first hour 
looking like neither he nor his charac¬ 
ter, Scott Lang, can buy that a guy like 
him could possibly be a hero. Maybe 
in the Marvel Cinematic Universe, the 
entire history of Hollywood is different? 
(PG-13) Alan Scherstuhl. Countywide. 

THE GIFT From the trailer, and just from 
its initial vibe, Joel Edgerton's directo¬ 
rial debut The Gift looks like your stock 
"When bad things happen to good peo¬ 
ple" thriller, complete with a soulful pet 
dog you just know is going to get it. But 
dog lovers, and everyone else, should 
know that Edgerton (who also wrote 
the script and co-stars in the film) isn't 
out for the cheap, predictable jolt. The 
dog ends up being okay; it's the humans 
who suffer, but even then, Edgerton is 
more interested in exploring the darker 
reaches of human culpability, regret, 
and compassion—and in building and 
sustaining a simmering tension—than 
in loading up on gore or violence. What 
he comes up with is subtle, sinister, and 
surprisingly effective, particularly in the 
way it views men who stomp around 
importantly, busy with their various piss¬ 
ing contests and the general business 
of running the world. Justin Bateman 
and Rebecca Hall play Simon and 
Robin, a couple preparing to relocate 
from cramped Chicago to a spacious 
midcentury-modern house somewhere 
in California. And then, like a bit of bad 
news in a plaid shirt, one of Simon's 
old classmates shows up. Edgerton's 
Gordo—known, in his schooldays, as 
Gordo the Weirdo—is socially bumbling 
and largely unreadable, but possibly 
harmless. But he also appears to be 
taking an unhealthy interest in Robyn. 
Hall's Robyn is both the key to the movie 
and its anchor. The film's wrap-up has 
missteps, but Hall does everything right. 
(R) Stephanie Zacharek. Countywide. 


MISSION IMPOSSIBLE: ROGUE 
NATION Mission: Impossible is Tom 
Cruise's blockbuster plaything, a toy 
chest he offers to directors who catch 
his eye. Cruise used it to resurrect 
Brian De Palma, capitalize on John 
Woo, transition J.J. Abrams from TV to 
film, and shift Brad Bird from pixels to 
a real man. Cruise allowed each helmer 
to adapt his own Ethan Hunt. To De 
Palma, Hunt was a whizkid. For Woo, 
a horndog. Abrams: a husband. Bird: a 
cartoon. Cruise—not his character—is 
the only constant, plus his returning 
bros Ving Rhames and Simon Pegg and 
whatever new leggy, longhaired bru¬ 
nette chooses to accept. (This time it's 
newcomer Rebecca Ferguson, and boy 
are we lucky to have her.) Here, Ethan 
Hunt is a cousin of Jack Reacher —the 
first film where Christopher McQuarrie 
directed Cruise—only without the 
quips. McQuarrie, writer of The Usual 
Suspects, gives Rogue Nation a suspi¬ 
cious street smarts. People don't just 
plan—they double- and triple-think 
the enemy, not that the plot matters 
more than a mousetrap. McQuarrie 
loves blundering into a brawl, but he's 
too twitchy to shoot great action. One 
spinning motorcycle stunt would have 
killed if he'd pulled back so we could 
actually see it. Strapping Cruise to an 
airplane is a zippy idea, yet in execu¬ 
tion, I found myself distracted by how 
the wind flattened his hair to his fore¬ 
head like a sweaty preacher's toupee. 
Better is a simple, circus-act move 
where Cruise monkeys up a pole doing 
what I can only describe as horizontal 
crunches. (He'd make a mint in Magic 
Mike 3.) There's also a fine car chase 
and motorcycle dash that combine 
everything Cruise does well: insane 
physics, credible danger, and human 
fragility. (PG-13) Amy Nicholson. 
Regency Charter Centre Cinema, 
Huntington Beach. 

SHAUN THE SHEEP MOVIE The worst 
thing you can say about stop-motion 
kids adventure Shaun the Sheep Movie 
is that it's a feature-length series of 
sight gags. Based on the popular British 
TV series, Shaun the Sheep Movie 
revolves around the pantomime humor 
of the woolly title character (Justin 
Fletcher) leading a flock of sheep in 
finding and returning the Farmer (John 
Sparkes), their bumbling owner, to 
home after he sustains a memory-and- 
personality-erasing bump on the head. 
Shaun and friends' adventures aren't 
motivated by anything more complex 
than a circumstantial imperative to 
avoid capture by Trumper (Omid Djalili), 
a clueless animal control warden. 

The search for the Farmer does not 
incidentally relate any life lessons nor 
provide insights about family or group 
dynamics. Instead, the filmmakers 
offer a consistently enjoyable series of 
pratfalls and chase scenes, all expertly 
timed and crafted. Like other feature 
films produced by Aardman Studios 
(Wallace and Gromit, Chicken Run), 
the film's stop-motion animation lends 
the sets and characters a distinctive 
handmade look. The arduous nature 
of its creation forced the creators to 
focus on the pacing and choreography 
of their exceptional set pieces. As a 
result, even minor comedy routines, like 
the scene where Shaun and his sheep 
friends dress up in human clothes and 
reflexively imitate everything a neigh¬ 


boring customer does, win a steady 
stream of laughs—this is a superior 
gag-delivery vehicle. Like a great 
amusement park ride, Shaun the Sheep 
Movie is consistently enjoyable. (PG) 
Simon Abrams. Countywide. 

STRAIGHT OUTTA COMPTON A 
generation after N.W.A shouted "Fuck 
the police!" neighborhoods across 
America—in Ferguson, Cleveland, 
Staten Island, Baltimore—still ache 
to hear it. Ice Cube's blast at cops 
who "think they have the authority 
to kill a minority" echoes. Director F. 
Gary Gray edits the LAPD into Straight 
Outta Compton, the N.W.A biopic, 
like they're Jason in a Friday the 13th 
movie, always lurking: Their cars roll 
by in the background, their sirens wail, 
their officers tackle the group again 
and again just for being in the "wrong" 
place, i.e., in front of their recording 
studio, or on the sidewalk outside a 
friend's house. But halfway through, 
the filmmakers decide that what audi¬ 
ences really want is label contract 
disputes. The second chunk is a grind 
where Cube, then Dre, peel away from 
Jerry Heller's (Paul Giamatti) Ruthless 
Records, team up with new business 
partners, and then leave them, too. In 
a 150-minute film, that's a lot of paper¬ 
work. Both Dre and Cube produce, and 
seem to have edited the script with a 
red pen. The surviving rappers have 
smudged everything that might make 
them look like creeps or chumps, bev¬ 
eling so many rough edges that their 
screen selves become blank slates. It's 
left to Eazy-E, the deceased member 
who can't sue, to give their story life. 

As Eazy-E, newcomer Jason Mitchell 
swaggers and threatens, cowers and 
makes destructive choices, imbuing 
the film with his deluded, squeaky- 
voiced soul. By contrast, when Cube 
(Ice Cube's oldest son, O'Shea Jackson 
Jr., who is excellent) smashes up a 
record exec's (Tate Ellington) office for 
skimping on his royalties, the scene 
frames him as a hood hero triumphing 
over The Man. (R) Amy Nicholson. 
Countywide. 

WE ARE YOUR FRIENDS Remake The 
Graduate today, and an adult might 
corner Benjamin Braddock and whisper, 
"Startups." Debut director Max Joseph 
gives that a good shot, though the 
result—the EDM-fueled, drug-laced 
dream-crusher We Are Your Friends —is 
so sweaty and silly people may not 
notice. Like Mike Nichols, Joseph wants 
to tell the story of a 23-year-old boy- 
man lost in the suburbs of Los Angeles. 
Cole (Zac Efron) and his fellow San 
Fernando Valley slackers Ollie (Shiloh 
Fernandez), Squirrel (Alex Shaffer), 


and Mason (Jonny Weston, fantastic) 
think college is for suckers. Why waste 
your youth when kids make millions 
inventing phone apps? And why invent 
a phone app when you can strike it 
rich doing something fun—say, acting, 
party promoting, or superstar deejay- 
ing, i.e., the dream careerfor any dude 
with a laptop? Cole is the DJ; Mason, 
his unofficial manager, is a fast-talking 
scavenger. Just when you might think 
you're watching Entourage for Infants, 
the movie zooms back one degree and 
we see the boys through a larger lens: 
These beta males aren't fooling anyone. 
Perhaps not even themselves. Still, 
EDM, a symphony of samples, can be 
more intimate than rock. DJs literally 
distill their world into music. Here, Cole 
finds inspiration in the vvrrrrrip of his 
crush's (Emily Ratajkowski) zippered 
jacket. Can Cole turn the sounds of 
the Valley into art? Even if he can, will 
anyone twerk? To answer these ques¬ 
tions, We Are Your Friends indulges in 
hyperactive visual breakdowns of EDM 
structure. It's fun and raw and dumb— 
perfect late-summer cinema. Yet Efron, 
one of our best young actors, gives the 
movie more than it needs: if not quite 
gravitas, an emotional tempo. (R) Amy 
Nicholson. Countywide. 


Sljc jN'ctu Work Suites 

OCriti J l k 

“BLINDINGLY BEAUTIFUL AND 
METICULOUSLY ASSEMBLED.” 

-JEANNETTE CATSOULIS 



“SPECTACULAR! MERU 
WILL OPEN YOUR EYES” 

-KENNETH TURAN, LOS ANGELES TIMES 

MERU 

BELIEVE IN THE IMPOSSIBLE 

A FILM BY JIMMY CHIN AND i "“tSSSB \ 
ELIZABETH CHAI VASARHELYI t HLP dance i 



NOW PLAYING 


IRVINE LAGUNA NIGUEL LONG BEACH 

Edwards University Regency Directors Cut Art Theatre 
Town Center 6 Cinema at Rancho Niguel (562) 438-5435 
(844) 462-7342 #143 (949)831-0446 



VIEW THE TRAILER AT WWW.GRANDMATHEFILIVI.COM 


Lily 

TOMLIN 


Julia 

GARNER 


Marcia Gay 
HARDEN 


Judy 

GREER 


Laverne and Sam 

COX ELLIOTT 


(HIGHEST RATING) 

ONE OF THE YEAR’S BEST MOVIES!” 

-Lou Lumenick. NEW YORK POST 

GRANDMA 

WRITTEN AND DIRECTED BY www.sonyclassics.com 

PAUL WEITZ SONYPICTURES CLASSICS' 


NOW 

PLAYING 


COSTA MESA 

Regency South Coast Village 
(714)557-5701 

Daily: 12:00 » 2:30 « 5:00 • 7:30 « 9:40 
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Straight Outta Misogyny 

DAX Gallery shows how low legendary hip-hop photographer Mike Miller can go 

BY DAVE BARTON 



T here’s a weird dynamic going 
on in Mike Miller’s exhibi¬ 
tion “Love West Coast,” now 
at the DAX Gallery, with its 
army of semi-naked women battling for 
attention alongside his photos of West 
Coast hip-hop stars. Opening the show is 
a section designated to the photographer’s 
nudes and semi-nudes: The dazzling 
blonde Sahara is holding an American 
flag, whipping and twisted around her 
head and shoulders, one breast exposed 
from beneath her overalls, the look on her 
face straight ahead, piercing, as sunlight 
explodes from behind her. There’s the 
blissful Cait St Shannon blowing soap bub¬ 
bles in a car, creating an iridescent cloud 
above their heads. There’s also two shots 
of model Daisy, one leaning on the sill 
of a car, the shadow of a chainlink fence 
imprisoning her face and the exterior of 
the automobile; an alternative shot, Daisy 
St Pyper, with the model in a derivation of 
the first pose, the other woman driving, a 
Thelma to her Louise. 

But for that handful of great, there’s a 
dozen that don’t even show us the entire 
model—just parts of her body, with a third 
of Miller’s shots decapitating the model 
by the positioning of her body or obscur¬ 
ing her face with a whip of hair or blur of 
movement; making the focus her breasts, 
the slickness of her lips in a close-up, or 
the Daisy Dukes crawling up her ass. 

Further emblematic of Miller’s dimin¬ 
ished view of women is three pictures 
that are particularly distasteful: One is 
the beautifully composed Jonna St Eli, 
with its skateboarder caught mid-ollie, 
jumping over the nude torso of a faceless 
model. He’s fully clothed, of course; she’s 
just a pair of tits hanging on a pool, head 
tilted back, bikini-bottomed crotch thrust 
toward the viewer. Equally sexist is Mary 
Grace, her tan skin in glorious contrast to 
the yellow of her bikini bottoms and the 
field of red flowers she’s laying in. Any 
art in Miller’s composition becomes a 
variation of a peep show when we see the 
shadow of a hand (presumably the pho¬ 
tographer’s) hovering over her right but¬ 
tocks. Third is the crassly erotic Arika, the 
model posing in front of a big-rimmed car 
as if she has been washing it, but the car’s 
doors are open and the suds are delegated 
to her crotch, hands disappearing in the 
white foam, her eyes closed as the soapy 
wash glides down her thighs and legs. 

Despite being taken at the zenith of 
N.W.A’s rise to musical controversy, the 
remaining (and more famous) photo¬ 
graphs are questionable historical docu¬ 
ments; they’re just glorified advertising 
images intended to make icons out of the 


young musicians. Eazy-E, Arabian Prince 
and a post-N.W.A Ice Cube are the only 
members of the band pictured, but the 
shots are clearly myth-making in their 
intent. Miller’s famous shot Eazy Duz It 
plays up the pseudo-gangsta image of the 
star, crouching him low, gripping a .22 in 
one hand and a Nada skateboard in the 
other, suggesting the two are pastimes on 
par with each other; the photo of Eazy 
with an American flag flying in the breeze 
behind him, as well as another of him 
counting hundred-dollar bills, are pure 
pop music propaganda. 

Miller’s best photos intensify the 
solitude of the musicians: Arabian Prince 
looking through the broken windows of 
a factory, eyes hidden behind sunglasses, 
light glinting off the shards of glass; rapper 
Bad Azz walking through a tunnel looking 
like God’s Lonely Man; his cohort, Snoop, 
majestic and grim-faced, throwing a gang 
sign in another shot; MC Eiht standing in 
the headlights of a car; Warren G stand¬ 
ing on a street corner, head bowed, in the 
photo that eventually became the cover 
for his album Regulate ... G Funk Era. 

There are also equally magnificent 
black-and-white photos of the late Tupac 
Shakur, rolling craps, flipping off the 
camera with both hands, running down 
the street, jumping out of the way as two 


friends tussle. The effect is child-like and 
jubilant, two things not normally associ¬ 
ated with the artist. Equally unusual are 
the multiple shirtless pictures: In Tupac 
Graveyard, his shirt is pulled up to let 
the viewer soak in the abs and THUG 
LIFE tats, the cloth covering his mouth 
like a coquettish girl with a fan, his thick 
eyebrows and long lashes as pretty as any¬ 
thing in the naked model section of the 
show. Undercutting the sexy-bitch quality 
of the picture is the tombstone graffiti 
painted on the wall behind him, like some 
kind of prophetic art installation. 

While curators Alex Amador, Miller and 
his wife, Shannon, may have thought the 
contrasting subject matter would show 
off Miller’s diversity, it actually offers us 
the view of a photographer in decline. An 
argument could be made that he once had 
something to say, that however media- 
manipulated those images and however 
much of a masquerade the hip-hop perso¬ 
nas might be, they represented something. 
But the photographic girlie show is just a 
wank... and a boring one at that. 


"LOVE WEST COAST" 

at DAX Gallery, 2951 Randolph Ave., Costa 
Mesa, (714) 957-1706; daxgallery.com. Follow it 
on Instagram: @daxgallery. OpenTues.-Sat., 
11 a.m.-6 p.m.Through Oct. 10. Free. 
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»LP HASTINGS 

Southern 
Gonzo Gothic 

W hen you glance at Angelina Elise's 
work, you'll see lightly painted, 
folksy cartoons that resemble even- 
more-whimsical versions of 0 Brother, 
Where Art Thou? characters. Yet upon 
closer inspection, you'll see they're actu¬ 
ally cute little men and ladies fucking, 
sucking, and then chucking one another. 

The quirky artist confesses, laughing, 
"Yeah, I'm definitely inspired by murder 
ballads and my own crappy relationships 
of the past." Elise is an outsider artist who 
grew up listening to folk and country, but 
her love of those genres solidified when 
she began booking bands for a small bar 
in Silver Lake several years ago. "I only 
wanted to book acoustic music," she says, 
"and through that, I was introduced to all 
these great, old-timey bands." As the Santa 
Ana resident illustrated fliers for the shows, 
her naughty Americana style blossomed. 

Elise produces drawings, paintings, 
prints and original designs stamped into 
leatherwork. It's all moonshine, shotguns, 
dusty barns, twirly mustaches and country 
lasses that are so adorable you can't 
really be offended when they're hanging 
from a tree by their own hair, killing a man 
with a frying pan, or lying in a field to get 
down on some corn cob (if you know what 
I mean). Their exaggerated features and 
surreal placement make it a fantasy world 
we'd love to walk around in for a day. 

"I think it's about my own search for 
love," Elise explains. "I've been very angry 
and depressed about it in the past, but now 
it's just funny to me." Her art reminds us that 
irrational feelings are pure comedy after 
some time, an outlook we can all relate to! 

Catch Angelina Elise's work at the 
MagoskiArts Colony during the Sept 
4 Fullerton Art Walk. And follow her at 
angelinaelise. tumblr. com. 
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A Cookie With Your Tat? 

Jen Davis of Mule Tattoo Studios 


R unning a business with your 
spouse is a nightmare for a 
lot of people. For Jen Davis of 
Tustin’s Mule Tattoo Studios, 
working together has always just been 
part of her relationship with her husband, 
Josh. After apprenticing with him at a 
Boulder, Colorado, shop in 1997, the cou¬ 
ple moved to NorCal, but they dropped off 
their portfolios at the now-closed Outer 
Limits Tattoo location in Anaheim while 
on vacation. 

“My husband’s dream was to work for 
Kari [Barba, Outer Limits’ owner],” Davis 
says. “We were kind of chuckling, like, 
‘Hee hee, we just dropped off our portfo¬ 
lios at Kari’s shop,’ and then pretty soon, 

I got a phone call offering us both jobs at 
Outer Limits.” 

There was only one full-time position 
available in Anaheim, so Davis let her hus¬ 
band have it. Though she initially declined 
the part-time offer to work at the Outer 
Limits shop in Orange, she realized what 
a great opportunity she was turning down. 
For the next 14 years, Davis worked in the 
Orange shop (becoming full-time within a 
month) and had the privilege of working 
with one of the most legendary tattooers. 

“The first time I worked with Kari, 

I was like a church mouse,” she says. 

“I’m just speechless and grateful to say I 
worked for her. She’s like a mom to me.” 

When Barba closed the Orange loca¬ 
tion, the Davises decided to open up their 
own shop instead of going to someone 
else’s. Opening Mule Tattoo Studios a 
few months ago wasn’t something they 
wanted to do; it just made more sense 
than taking a job at one of the other Outer 
Limits shops. 

“I was very surprised and touched by 


Under 
Their Skin 

» JOSH CHESLER 

the support we’ve gotten from clients and 
old co-workers,” Davis says. “I turned 
down going to work for Kari in Long 
Beach or Costa Mesa because I didn’t 
think my clients would follow me. A lot of 
them have followed me here, so I guess I 
was wrong about that.” 

Of course, there’s a reason Davis’ clients 
are willing to travel for her. Aside from 
doing clean lines and smooth shading, the 
friendly tattooer also bakes cookies for 
every session with her clients (as well as 
her husband’s). They’re damn good, too. 

“Years ago, it was an occasional thing, 
but now I have to do it,” Davis says. “It’d 
be like tattooing without gloves on. I don’t 
know why, but I just have to do it.” 

As Davis has seen, cookies aren’t just 
cookies all the time. When her husband 
was working on a client who worked at an 
inner-city school, she baked cookies for all 
of the kids in the school on the last day of 
the school year. The client suggested only 
baking for the good students, but Davis 
insisted everyone get a bag of treats. 

“The hardest dude in the school came 
up to him and said, ‘Tell your friend I said 
thanks for the cookies,”’ Davis says. “It’s 
just proof that you can’t be a gangster with 
a cookie in your hand. Nobody is doing a 
drive-by with a cookie in their hand.” 


MULE TATTOO STUDIOS 

528 El Camino Real,Tustin, (714) 348-8472; 
muletattoostudios.com. Follow Jen Davis on 
Instagram: @jendavislovescheese. 


CaterConb 

NEXT THURSDAY! 

September 10, 2015 | 3-8pm 

Business Expo Center | Anaheim, CA 


Enjoy 




FOOD, BEER & WINE 

plus 

ENTERTAINMENT & 
NETWORKING! 

There's no need to search all over town to 
find the right caterer, venue or services for 
your event. Join us for CaterCon to taste 
the best of SoCal's catering and discover 
the latest trends in event services 



Want to participate^ 
as a catering or 
event service? 

Call 714-978-9000, 
to reserve your 
spot. 


TICKETS; 

$3o with 

$2 ° Promo code: 

OCWEEKLY 20 
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IWlSiC »artists sounds shows 



LEONARD DRORIAN 

Burgirl Bash 

Burger a-Go-Go adds more toppings to its all-female test 

BY DANIEL KOHN 


E arlier this year, a fake poster 
advertising August’s FYF Fest 
featured only female-fronted 
musicians performing at the 
event. Many people lauded the ambitious 
nature of the person who created the 
poster, though it wasn’t what came to be. 

However, the fact that it’s a reality in 
OC is what makes Burger a-Go-Go such a 
refreshing event on the concert calendar. 

When Burger Records co-founder 
Lee Rickard saw his vision blossom last 
year, he figured others would catch on to 
the idea of having only female-fronted 
bands perform at their own events—or, at 
minimum, there would be a change in the 
way festivals, mostly a boy’s club, were 
booked. While Rickard and label boss Sean 
Bohrman have always put together diverse 
lineups for their events, including the 
label’s signature Burgerama show, they are 
optimistic Burger a-Go-Go will continue to 
be radically different and special. 

“This one, we had a little bit more time 
to think,” Rickard says as he sits on a 
couch at Burger HQ in Fullerton. “We had 
Kim [Gordon] and Kathleen [Hanna] on 
the original wish list [last year], so it was 
neat to get them to play and to actively 
pursue them. We like to shoot for the stars 
and see what happens. Luckily, Kathleen 
was down, and we locked her in first, got a 
date, and it started going from there.” 


Similar to last year’s event being booked 
around a Best Coast headlining gig at the 
Observatory, the Burger crew worked 
around Hanna’s latest band, the Julie 
Ruin, moving Burger a-Go-Go to Labor 
Day weekend. 

While Rickard and his Burger crew 
had just two weeks to curate last year’s 
lineup, they had more time for the 2015 
show, enabling them to pursue the bands 
whom they felt would best represent 
the culture. The result is a bigger, more 
ambitious lineup. 

“One of the reasons we got Cat Power is 
that we know one of the guys in her band, 
and he interviewed us for something 
unrelated,” Rickard explains. “We men¬ 
tioned in passing that maybe Cat Power 
can do something and so on, and we let 
our booker, Jeff [Shuman] at the Observa¬ 
tory, know that she might be an option. 
This is one of her first shows since her 
baby was born.” 

Having 1990s icons such as the aforemen¬ 
tioned Gordon’s (formerly of Sonic Youth) 
new project, Glitterbust; Hanna of Bikini 
Kill; and Cat Power gives the event a solid 
foundation, celebrating the recent past and 
future of girl bands. These women are “in a 
league of their own,” Rickard says, lauding 
the event. And this is what resonates with 
other bands on the bill, such as Burger’s 
own Jessie Jones. 


“It’s pretty unbelievable that all of 
these female artists are going to be in the 
same room,” Jones says. “Being on the bill 
with some of them, it’s like this little-girl 
dream come true, and it’s pretty cool. I 
think the concert is really blowing up, and 
it’s important to be a part of an inspiring 
event for kids. I hope it inspires other girls 
to start playing music.” 

Granted, Rickard didn’t get everyone 
on his wish list, but he’s beyond satisfied 
how things came together. “We didn’t 
get Charlotte Gainsbourg or the Go- 
Gos this year,” Rickard says. “But we do 
have Charlotte Caffey’s daughter, Astrid 
McDonald, whose band the Side Eyes is 
playing and represents the next genera¬ 
tion. So Charlotte knows about it, and 
hopefully, she will be stoked on the event 
and tell the rest of the ladies [they] should 
do it.” 

One of the few repeat performers is Los 
Angeles garage-rock outfit Bleached. For 
the band’s Jessie Clavin, Burger a-Go-Go 
represents the label’s growth and fore¬ 
sight as concert promoters. She knows 
how the event can impact girls, who, like 
her, are excited to see some of their child¬ 
hood heroes. “It’s a kick in the face,” she 
says. “We’re girls, and we rock and all this 
stuff. But I also feel it’s really cool, and 
I’m actually really excited to see Kim Gor¬ 
don because I’m reading her book, and I 


fucking love it. She’s so inspiring, and her 
book is inspiring to me the same way this 
festival is.” 

For this second Burger a-Go-Go— 
which is expected to sell out, just as 
the inaugural event did—Rickard and 
Bohrman plan to expand with food 
trucks, vendors (in particular an all-girls 
skate demo) and more. “I still think it’s 
going to be as big or even bigger than 
Burgerama,” Rickard proclaims. “I really 
think the Burger a-Go-Go tour is the 
next level for it. Each year, it’s going to 
keep growing in stature. What we’re try¬ 
ing to work on after is getting a really 
cool girl-group lineup to travel. We’re 
happy to be the next wave and to bring 
our favorite groups together and show 
them to the world. I’m glad that it’s us 
doing it because if someone else did 
it first, I’d be like, ‘Oh, my God, that’s 
a great idea!’ and be bummed I didn’t 
think of it first.” 


BURGER A-GO-GO 
featuring Cat Power, the Julie Ruin (featuring 
Kathleen Hanna), Kate Nash, Bleached, 
Glitterbust (featuring Kim Gordon and Alex 
Knost), Kimya Dawson, Cherry Glazerr, the 
Aquadolls and more, at the Observatory, 
3503 S. Harbor Blvd., Santa Ana, 
(714) 957-0600; www.observatoryoc.com. 

Fri., 2 p.m. $40-$80. All ages. 















AH OUTRAGEOUS DINNER SHOW, TEHURINO AMERICAS 

LEADING FEMALE IMPERSONATORS! 

/, \ HOSTED Br IV oi^BRHY ENIEH ACCESS CODE: 

( Wj) SHANNEL ILove0C 

KSS FOR $ 5 OFF! 


GEI YOUR TICKETS NOW www.DIN NERand DRAG.com 

|| | |f f VLVT | VELVET LOUNGE tlCket^Gb 

tf L V I 416 W 4TH STREET - SANTA ANA 92701 

"ivii iounci INFO LINE: 714.232.8727 VELVETOC.COM 



NIGHTCLUB AND SPORTS BAR 

BEST SUMMER 

JOUR IN HB 

$2 OFF ALL LIQUOR M-F 3PM-6PM 

WEEKS' ALL DAY WED 

1001 

tM 



Pr. 


LIVE BAND FRIDAY I SATURDAY 

IPy 9:00 PM 

M USIC fSunda^ 

117 Main St. Huntington dtach 
l (Across from HB Pier) 

714.960.9996 | PERQSBAR.COM 



THIS WEEK // 
The KellyeHuff 81 
Arnie Newman Band 


SALOON 


ORANGE COUNTY’S PREMliR^^jj 
COUNTRY MUSIC & DANCE VENUE * 

Free Dance Lessons Wednesday-Sunday 
Live Music Friday & Saturday Night 


View Live & See For Yourself! live.theranch.com/ocw 

1025 E. Ball Road, Anaheim, CA 92805 



m 

WEEKLY 


OCWEEKLY.COM/SIGNUP 


DJDEPENDS 


WE ARE 

Orange County’s 

hub for music news, 
concert schedules, 
reviews, band profiles 
& ticket giveaways. 

SIGN UP NOW 

TO GAIN ACCESS! 
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SOURCE 



Beach, 


Lidolive^eom 


Come Join the Party at 
Lido Live’s One Year Anniversary!!! 


Big Bad Voodoo Daddy 
Friday, September 18th 

9:00pm 
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WHEELAN 
BROTHER! 
& THE HOI 


WRHOFER 


TOKYO POLICE CLUB 

.SEPTEfHHERII 


ri'xnriTi 


PTEVIBE'R 1 


H>ondo <3cncn.i 
EMcr ■ flairiour* 


"OBSERVATORY 

3503 s. HARBOR BLVD. SANTA ANA CA 92704 


September 4 & 5 

_ burger records presents I 

burger^ 
a-go-go M$\ 

Friday September 4 
I cults the coathangers sex stains P 

the lovely bid things dirty ghosts chery 111 
slow paradite wu-wu stars at night ar#||P 

Saturday September 5 

cat power the jul ie ruin glit ter bust I 

katc n-ish bleached cherry glaxcrr I 


SEPT 31 (xSotiadon 


CRAFT 

SPELLS 

SEPT 8 


CONSTni ATIGNR00W 


MAN MAN 


SEPT 9 


WITH SHILPA RAY 

* 


BAND 


SEPT 10 | CONSTELLATION ROOM 

LITTLE f\ 

5 V R E I C A IT t'J 

SEPT 120 


SI NATURAL (HilQ 

iftif * LfPT 19(o«TTLi»noii toon 

c]]Eap O Zl ?J 

SEPTEMBER 19 ■ V 

i n 1 ' t. ' n i: ^ f/ 1 '.! 




OCT 24 


ALBERT 

HAMMONDJ 

oar 13 


C0NSTEI1AVQN ROOM 


MAPILYIS MAISEQIS 


SMALLPOOLS 

* , MI * 
l AMERICAN LOVE * 


WITH HOPSIN, DIZZY WRIGHT 
JARREN BENTON. DJHOPPA AND MORE 

FRIDAY NOVEMBER 6 


M EM M/iwsrafsas 

WATA1N& -*'*-= Y 

ROTTING CHRIST I * 




Pfraafl novmbSs j|fc» W 

For full listings of strops visit ObservatoryOC.com 


music » 



HEIDI DARBY 

Punks With Pens 


Orange County Poetry Club brings outsider 
spoken word to Santa Ana 

BY HEIDI DARBY 



oetry is arguably like punk 
rock. It’s an underground art 
form committed to raw emo¬ 
tion, placing emphasis on 


self-expression. Poetry is nearly invisible 
in pop culture and local events, but the 
rhymesayers of the Orange County Poetry 
Club are looking to change that by bring¬ 
ing spoken word back to the community, 
with open-mic readings every Wednesday 
in the outdoor atrium of Santa Ana’s 4th 
Street Market. 

Founded by longtime musician and 
poet Thomas Monroe, the club includes 
readers from throughout Orange County 
who speak about whatever ails or inspires 
them. Monroe not only founded the 
group, but he also started self-publishing 
poets under a press by the same name; 
four writers are currently in print under 
the OC Poetry Club Press insignia. 

“I feel like having the press helps them 
to have enthusiasm for what they’re 
doing,” Monroe says. “Maybe they don’t 
always get validation from their peers, 
parents or teachers, but here’s a place 
where they can come read their work and 
possibly be published.” 

Monroe found his way to the 4th 
Street Market after being met with 
adversity at the club’s original location, 
Saddleback Valley College. His previous 
club gained enough popularity to snag 
Campus Club of the Year in 2011, but as 
the years went on and social activism 
began playing a larger role in his events, 
the Saddleback administration began 
skirting the room requests. 

After performing acoustically at a social 
awareness event for the Orange County 
Music League, Monroe approached the 
collective’s co-founder, John Safari, for 
suggestions on Santa Ana venues that 


would be willing to host a poetry club. 
Safari introduced him to the 4th Street 
Market team, and after agreeing to the 
venue’s rules of no profanity or bigotry, 
Monroe had found a home for the new 
incarnation of his club. 

Torrin Greathouse, a 20-year-old 
student at UC Irvine, was the winner of 
the group’s recent poetry slam and pub¬ 
lished his first book with the OC Poetry 
Club Press, a collection called Cosmic 
Taxi Driver Blues. “Small presses like OC 
Poetry Club Press are really what gives life 
to poetry. If it weren’t for open mics like 
this and the press that [Monroe] started, 

I think being a poet would be even more 
difficult,” Greathouse says. 

While these metaphorical punks have 
more eloquence than electric guitars, their 
art form undeniably stands against the 
grain of the mainstream. Monroe, a former 
resident of Santa Ana, hopes to include 
more voices from the immediate commu¬ 
nity, reaching out to professors of Santa 
Ana City College in hopes of attracting 
nearby students, drawing in touring poets 
from throughout the country, and placing 
books from the OC Poetry Club Press in 
classroom curriculums. 

“I felt like this a place where the com¬ 
munity needs to be able to speak and have 
dialogue. There’s a lot more going on here 
than craft beer and burgers,” Monroe 
says. “But more than anything, I want 
this to be a place where poets help one 
another burn brighter.” 


THE ORANGE COUNTY POETRY CLUB 

meets at the 4th Street Market, 201 E. 
Fourth St., Santa Ana. Every Wed., 7 p.m. 
Free. All ages. For more information on 
Orange County Poetry Club, visit www. 
facebook.com/orangecountypoetryclub. 

























































SATURDAY 9/26 HONEYHONEY, The Walcotts 

SUNDAY 10/11 THE SHEEPDOGS, Radio Moscow 

TUESDAY 11/17 David Ryan Harris, Tyler Lyle 

SUNDAY 11/22 De Lux 

102 PINE AVE LONG BEACH, CA 90802 
WWW.THEFEDERALBAR.COM 



I 

<T\i y 


For Tickets: 
949 - 261-6270 

3950 Campus Dr. 
Newport Beach 


9/3 Contenders (Pretenders 
Tribute) / Rebel Yell (Billy 
Idol Tribute) / Part Time 
Punks (Punk Rock Classics) 
9/4 Divine Rewind 
9/5 Enhance / Circus Kids / 

The Barebones / Karmikaze 
Mj & The Space Jams 
9/8 Karaoke (Every Tues) 

9/9 Newport Beach Comedy 

Showcase (Every Wed) 
10/9 Lickety Split 
10/23 Scarlet Vice/ Rebel Hotel/ 
Mycah/ Afraid Of My 
Neighbor 
12/19 3rd Annual Santa’s Rockshop 
Gift Drive For Orangewood 
Children’s Foundation 


ticketveb 866 . 468.3399 


www.hogue-barmichaels.com 

facebook.com/Hogue-Barmichaels 


CITY NATIONAL 

GROVE 

OF ANAHEIM 


714.712.2700 2200 E. Katella Ave. citynationalgroveofanaheim.com 




Saturday, 
October 3 


WM 

Friday, 
September 25 


MICHAEL MCDONALD 

Sunday, September 27 


Thursday, October 1 


_ Gordon 
Lightfoot 

SO YEARS ON THE CAREFREE HIGHWAY TOUR 


Monday, 
October 5 


Presented bv the Mercedes-Benz Dealers of Southern California 


<5 Mercedes-Benz ticketmaster.com f| avai?able! dmner INI 



HOUSEOFBLUES.COM/ANAHEIM 


ANAHEIM 



COMING SOON 


9/15 ARKANSAS TOOTHPICK 
9/26 KXFEST FEAT. THE COLOURIST, 
OPEN AIR STEREO & MORE! 

9/27 CATFISH AND THE BOTTLEMEN 
PRESENTED BY ONES TO WATCH 
10/1 MARTY FRIEDMAN 
10/4 THE WORD FEAT. ROBERT RAN¬ 
DOLPH, JOHN MEDESKI &N. MIS¬ 
SISSIPPI ALLSTARS 


10/7 BETH HART 
10/8 JAMEYJOHNSON 
10/9 JON PARDI AND BROTHERS OS¬ 
BORNE 

10/11 ROCK BAND 4 PRESENTS: THE 
WARNING 
10/14 KODALINE 
10/18 89.9 KCRW PRESENTS: 

LIANNE LA HAVAS 




1530 S. DISNEYLAND DR. IN THE DOWNTOWN DISNEY® DISTRICT 

FOR INFO &TIX 714.778.BLUE HOUSEOFBLUES.COM/ANAHEIM 


VIP PACKAGES & RESERVATIONS | (g) : 714-520-2316 |g| : VIPHOBANA(S>LIVENATION.COM 

Shows are all ages and standing room only unless otherwise noted. Show dates and times are subject to change. 
Tickets subject to all applicable facility fees and service charges. Applicable fees and charges apply to all ticket sales. 
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CONTENTS THE COUNTY FEATURE CALENDAR FOOD FILM CULTURE I'HblM CLASSIFIEDS SEPTEMBER 04-10-2015 
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BECOME AN 


INSIDER 


WEEKLY 



Receive Vip Event Invites, 
Free Tickets, Hot Prize 
Packages And Special 
Offers Only Available To 
Our Subscribers. 


ocweekly.com/signup 



House 


LABOR DAY LUAU 


$3 JAGER BOMBS • $3 JACK DANIELS 
$3 CUERVO GOLD • $2 MIMOSA, MOJITO & MA! 


FREE ADMISSION (WITH AD) 


Cold drinks & Hot girls $10 VIP Dances 

1189 E. ASH AVE., FULLERTON, 92831 ‘ 714-447-0691 

„ ESfc ATM 117 

H,IVI OPEN DURING CONSTRUCTION (USE ELM ST.) 


music » 



MEDIA JEWELER 


Diamonds In ^m 

the Rough LocalsOnly 

» AIMEE MURILLO 


MEDIA JEWELER 

perform at Beatnik Bandito Music 
Emporium, 417 N. Broadway, Santa Ana, 
(714) 835-3313; www.beatnikbandito.com. 
Thurs., Sept. 3, 7 p.m. $5. All ages. 

W ith a sense of chaos and exciting showman¬ 
ship, Media Jeweler have become the 
darlings of Orange County and Los Angeles indie 
music circles over the past two years. The Santa 
Ana/Anaheim-based group have stayed on the 
grind this year, spreading their frenetic post-rock 
music throughout the U.S. and finalizing their debut 
album, $99R/THawaii (due out Sept. 18). 

JT Schweitzer, Sam Farzin, Colin Knight and 
James Aranda met while attending shows orga¬ 
nized by Farzin s onetime DIY music collective 
Acrobatics Everyday. Schweitzer, Farzin and 
Aranda went on to form Moon Pearl, but after that 
groups dissolution, they formed Media Jeweler 
with Knight. Moon Pearl's sound and energy led to 
Media Jewelers style, with loud clashes of brass, 
drums, discordant vocals and a lo-fi recording style. 

Schweitzer and Knight both have backgrounds 
in punk bands, thus they form the more aggressive 
parts of the songs and are able to hold down the 
rhythm and melody with bass and drums. Farzin 
and Aranda grew up on experimental music and fill 
in on guitar and trumpet, respectively. 

Aranda has also been known to play two trum¬ 
pets atthe same time. "I was just messing around 
at practice and had two trumpets, and I was like, 

'I wonder if I could play these two trumpets at 
the same time,"' Aranda recalls. Though the two- 
trumpet part is just two notes long, it has become 
something of a trademark for the band. 

Yet all the chaos belies Media Jeweler's under¬ 


lying control over their song structure and musical 
concepts. "[Our music] is aggressive, but in a 
deliberately surgical way, rather than just letting it 
all hang out and going crazy," says Schweitzer. 

"There's an anxiety and release of tension [in 
the music], but without a sense of hopelessness to 
it," adds Farzin. 

The cover for Media Jeweler's seven-track 
album $99R/T Hawaii depicts a plain billboard sign 
for a round-trip ticket to Hawaii sitting among a 
beautiful southern California landscape, and the 
music reflects the ploy of cheap getaway trips and 
their promises of escape, as well as the inherent 
futility of such false promises. Songs such as "No 
Exit," "Autopilot" and "Passport Invalid" feature a 
bouncey, multigenre sound that takes from math 
rock, post rock, even jazz. But the band eschew 
such descriptions. "It's purposefully hard to 
describe," Farzin says, "because what's the point 
of describing it in esoteric terms to color [people's] 
understanding of what you're doing?" 

Now that Media Jeweler are poised for more 
exposure, they're ready to color the audience's 
world, whether they considertheir sound a dia¬ 
mond in the rough or a lump of coal. "I feel like no 
one would walk away from watching us and not 
have an opinion," Farzin says. "If someone hates 
it, that's fine, but no one could watch us and say it 
was boring." 


Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates 
for possible review to: Locals Only, OC 
Weekly, 2975 Red Hill Ave., Ste. 150, Costa 
Mesa, CA 92626. Or email your link to: 
localsonly@ocweekly.com. 









































NEW VIP SPECIALS 
FREE ADMISSION DAY&NIGHT 

MUST PRESENT AD AT THE DOOR FOR DISCOUNT 

log onto SAHARATHEATER . XXX 

FOR ROLL CALLS UPDATES & WEEKLY PROMOTIONS 

1210 S. State College Blvd Suite C. 
Anaheim. Ca 92806 

(714) 772-2242 

f /SAHARATHEATER ^ J SAHARA_THEATER 


RED 4^« 

NOW OPEN! t /SHOWGIRLS 





E NDAY & TUESDAY^ 

(W/AD) m 

ATELLA AVE. STANTON, CA ^ 
>-0007 | 6PM - 2AM | 7 DAYS 

Hww.redlipsshowgirls.com 


NUDE 18+ 


MILITARY 

SPEd||f 

FREE A 
admEsioI 
(w/amL 


COUPL 

WELCfl 


$10 lam 

DANCES^ 

EVERYDA 


VIP ROOMS 
WITH 


GIRL HOSTESS 


AMATEUR 

NIGHT! 

~77turdxlc^ 

^cti/rni/ycr fO'//, 

8-11PM 

1ST PLACE $200 
2ND PLACE $150 
3RD PLACE $100 



SPEARMINT t«RHINO 
CENTUMfVS CUJeS 


OC Weekly 


iWliHiL-MHilli 


BELVEDERE & PATRON BOTTLES 

(1PM-1AM) 


$5 FIREBALL SHOTS 


$3 SHOT SPECIALS 

THROUGHOUT THE NIGHT 


4-4-S40 DANCE SPECIALS 
$100 MANAGER BOTTLE SPECIAL 


SPEARMINT wN RHINO 

GENTLEMEN S CLUBS 


FULL BAR 


19900 Normandie*Ave. Torrance 90502 


310-532i_2427 21+ w/ID 

/ / |\ V 

yOpen 7 Days A Week lpm-2am 
jQ speamnintrh ino.com G 


FREE ENTRY DAILY UNTIL 6PM 

WE SHOW ALL PPVUFC FIGHTS 


FREE ENTRY 

Good for one free entry. One person per 
pass only. Not valid during special events. 
Torrance location only. 


GENTLEMEN’S CLUB 

TOPLESS DANCERS * FULL BAR * SUSHI BAR 



!reentry j halfoff ; 

| WITH COUPON I WITH COUPON I 


HAPPY HOUR 12PM-7PM 

MAGIC MONDAY: 

$2 DRINKS 

TEQUILA TUESDAY: 

$2 - $3 - $4 DRINK SPECIALS* 

WHISKEY WEDNESDAY: 

$3 WHISKEYS* WELLS & BEERS* 

THIRSTY THURSDAY: 

$3 FIREBALL '/* OFF BOTTLE SERVICE* 

VIP FRIDAY & SATURDAY: 

$200 PATRON $200 GOOSE $200 JACK* 

SUNDAY FUNDAY: 

$3 DOMESTIC $4 IMPORTS $4 WELLS 

•NOT ALL DR INKS ARE INCLUDED IN SPECIALS 

1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA. 92806 

714 * 808*8500 

WWW.VENETIANGC.COM 
NOW AUDITIONING DANCERS! 



SEP 5 

SATUROM 

ONPPU 


OCWKLY 


ilnaheim 


815 S. Brookhurst St. Anaheim, CA 92804 
714-635-8040 caligirls714.com 

21+ w/ID 

f CaliGirlsAnaheim UCaligirlsanaheim 


ONE FREE ENTRY 


This coupon is good for one free entry 
into California Girls - Anaheim. 

One person per coupon only. 

Cannot be combined with any other offer. 

Expires 12-31-15 1 
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MONDAYS 

$io 

COUCH DANCES 

$<100 

SUITE SPECIALS 


AMATEUR 

NIGHT 


NOW EVERY TUESDAY! 

3 VIP Dances for *30 1 810 Couch & Blackout Dances 


4 VIP DANCES FOR $40 NO MORE WRISTBANDS 


LIMITED 
TIME ONLY 



BIWEEKLY 

Turning down the lights 
with offers and specials 
from the sexiest places 
in Orange County... 

Right into your inbox. 




kYPUR ONE STOP SHOP FOR: 

SEXY LINGERIE (S-XXXXL) | ADULT TOYS & 
NOVELTIES | SEXY SHOES | XXX DVDS 
LOTIONS & EDIBLES | BACHELORETTE PARTY 
SUPPLIES 


UPCOMING SEX EDUCATION EVENTS 


BUTT 

BASICS: 

10/8 @ 7:15PM 

In this workshop we will explore 
anal play for both men and 
women. We will learn how to 
have the best experiences while 
playing safely. We will cover 
anal toys as well as anal sex! 


PLAYING WELL WITH 
DTHFRS: 

9/10 @ 7:15PM 


HOW TO PERFORM 
A WORLD CLASS! 
BLOWJOB: 

9/24 @ 7:15PM 


In this workshop we will navigate th( 
different nonmonogamous options 
such as threesomes, swinging and 
polyamory. We will discuss safety & 
jealousy issues and how to have the 
best experiences. 


This workshop will feature tips and 
techniques for amazing blowjobs and 
handjobs! 


This workshop is open to women only. 


ace is limited! 
id in advance. If 


Workshops are $10 per per 


liable, tickets are $20 


17955 SKY PARK CIRCLE, SUITE A, IRVINE 
949-660-4990 

STORE HOURS: MON - SAT 11AM - 7PM 

CALL FOR DIRECTIONS TO STORE! 


0/OFF ‘Presentthis ad for discount. Exp. 9/17/15 

/O ANY PURCHASE OVER $25 



OC WKLY 
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FREE ENTRYl S 


1 

o 

D 


| 1 PERSON PER PASS. CANNOT BE I V- 
.COMBINED W/ ANY OTHER OFFER* O 
1 VALID AT CALI GIRLS SANTA ANA I m 
| LOCATION ONLY. I 


EXP. 01-01-16 I C 
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THIS WEEK 


FRIDAY 

BURGER A-GO-GO! PRE-PARTY: 6 p.m., $15. 

The Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; observatoryoc.com. 

CUBENSIS: 9 p.m., free. Golden Sails Hotel PCH Club, 
6285 E. Pacific Coast Hwy., Long Beach, (562) 596- 
2332; goldensailshotel.com/pchclub. 

THE DAMNED: 8 p.m., $32.25-$38.50. House of Blues, 
1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

THE EDWARDS TWINS: 2 p.m., $38. Richard & Karen 
Carpenter Performing Arts Center, 6200 Atherton St., 
Long Beach, (562) 985-7000; carpenterarts.org. 

EVE 6: 8 p.m., $20. The Coach House, 33157 Camino 
Capistrano, Ste. C, San Juan Capistrano, (949) 496- 
8930; thecoachhouse.com. 

THE FEELS: 9 p.m., free. The Copper Door, 

225 1/2 N. Broadway, Santa Ana, (714) 543-3813; 
thecopperdoorbar.com. 

I LAN BLUESTONE: 9 p.m., $15-$20. Sutra, 1870 Harbor 
Blvd., Ste. 200, Costa Mesa, (949) 722-7103; 
sutraoc.com. 

LEGENDS LIVE FOREVER: 8 p.m., $28-$35. The Yost 
Theater, 307 N. Spurgeon St., Santa Ana, (888) 862- 
9573; yosttheater.com. 

METALACHI: 7 p.m., $15. Tiki Bar, 1700 Placentia Ave., 
Costa Mesa, (949) 270-6262; tikibaroc.com. 

MR. LITTLE JEANS: 9 p.m., $8. Casa Costa Mesa, 

820 W. 19th St., Costa Mesa, (949) 877-4011; 
casacostamesa.com. 

PATTI LABELLE & CHAKA KHAN: 7:30 p.m., 

$47-$117. Pomona Fairplex, 1101 W. McKinley Ave., 
Pomona, (909) 865-4070; fairplex.com/fp. 

RODNEYTAYLOR: 8 p.m., $12.50-$25. Spaghettini 
Rotisserie & Grill, 3005 Old Ranch Pkwy., Seal Beach, 
(562) 596-2199; spaghettini.com. 

WORK DRUGS: 9 p.m., $8. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

SATURDAY 

ARTY: 9 p.m., S20-S30. Sutra, 1870 Harbor Blvd., Ste. 200, 
Costa Mesa, (949) 722-7103; sutraoc.com. 

BEAR FIGHT: 8 p.m., $5. Doll Hut, 107 S. Adams 
St., Anaheim, (714) 533-1286; 
facebook.com/worldfamousdh. 

BURGER A-GO-GO 2: 2 p.m., $40-$80. The 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; observatoryoc.com. 

BURN HALO: 7 p.m., $12-$15. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

CHARLIE WILSON: 7:30 p.m., $37-$117. Pomona 
Fairplex, 1101 W. McKinley Ave., Pomona, (909) 865- 
4070; fairplex.com/fp. 

FAMILY STYLE: 9 p.m., $24-$25. Lido Live, 3459 Via 
Lido, Newport Beach, (949) 723-0250; lidolive.com. 

LOS TEMERARIOS: 8:30 p.m., $50. The Arena at the 
Anaheim Convention Center, 800 W. Katella Ave., 
Anaheim. 

PACIFIC SYMPHONY: TCHAIKOVSKY 

SPECTACULAR: 8 p.m., $286-$726. Irvine Meadows 
Amphitheatre, 8800 Irvine Center Dr., Irvine, 

(949) 855-8095. 

PINE MOUNTAIN LOGS: 8 p.m., $20. Saint Rocke, 

142 Pacific Coast Hwy., Hermosa Beach, (310) 372- 
0035; saintrocke.com. 

SUNDAY 

ALEJANDRA GUZMAN: 7:30 p.m., $47-$117. Pomona 
Fairplex, 1101 W. McKinley Ave., Pomona, (909) 865- 
4070; fairplex.com/fp. 

AUSTRALIAN PINK FLOYD: 8 p.m., $49 $882 Irvine 
Meadows Amphitheatre, 8800 Irvine Center Dr., Irvine, 
(949) 855-8095. 

DIY MUSIC AND FASHION FEST 2015: 5 pm, 

$15-$20. The Glass House, 200 W. Second St., Pomona, 
(909) 865-3802; theglasshouse.us. 

FORTHE WIN: 7 p.m., $10-$12. Chain Reaction, 1652 W. 
Lincoln Ave., Anaheim, (714) 635-6067; allages.com. 

GONDWANA: 7 p.m., $22.50-$40. House of Blues, 

1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 


LABOR DAY WEEKEND PUNKTANZA: 4 p.m., free. 
Doll Hut, 107 S. Adams St., Anaheim, (714) 533-1286; 
facebook.com/worldfamousdh. 

LOSTIGRES DEL NORTE: 1 p.m., $55. Pico Rivera 
Sports Arena, 11003 E. Rooks Rd., Pico Rivera. 

NEW BLUES FESTIVAL II: 10 a m ,$25 $180 El 
Dorado Regional Park, 7550 E. Spring, Long Beach, 
(714) 356-1214. 

OVERDOZ: 8 p.m., $76. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

SHORELINE JAM: 2 p.m., $45-$200. Queen Mary Park, 
1126 Queens Hwy., Long Beach, (562) 435-5311; 
atpfestival.com. 

SURF PUNK NIGHT: 9 p.m., $5. The Prospector, 

2400 E. Seventh St., Long Beach, (562) 438-3839; 
prospectorlongbeach.com. 

TERRIBLE LIZARDZ: 9 p.m., $5. Alex's Bar, 

2913 E. Anaheim St., Long Beach, (562) 434-8292; 
alexsbar.com. 

2 CHAINZ: 8 p.m., $35. The Observatory, 3503 S. Harbor 
Blvd., Santa Ana, (714) 957-0600; observatoryoc.com. 

MONDAY 

BRENT CANTER QUARTET: 8 p.m., free. The 
Lighthouse Cafe, 30 Pier Ave., Hermosa Beach, 

(310) 376-9833; thelighthousecafe.net. 

KEY!: 8 p.m., $15. Constellation Room at the Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
constellationroom.com. 

METAL MONDAYS LABOR DAY MATINEE 
AND BBQ: 6 p.m., free. Doll Hut, 107 S. Adams 
St., Anaheim, (714) 533-1286; 
facebook.com/worldfamousdh. 

SKILLET & FOR KING & COUNTRY: 7:30 p m., 
$42-$87. Pomona Fairplex, 1101 W. McKinley Ave., 
Pomona, (909) 865-4070; fairplex.com/fp. 

TUESDAY 

BATTLE FOR TASTE OF CHAOS NIGHT 2: 

8 p.m., free. The Slidebar Rock-N-Roll Kitchen, 

122 E. Commonwealth Ave., Fullerton, (714) 871-7469; 
slidebarfullerton.com. 

CRAFT SPELLS: 9 p.m., $13. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

WEDNESDAY 

THE GET UP KIDS: 8 p.m., $23. The Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

VALERIE LYNN: 9 p.m., $10. Saint Rocke, 142 Pacific 
Coast Hwy., Hermosa Beach, (310) 372-0035; 
saintrocke.com. 

YOUNG EMPIRES: 9 p.m., free. The Continental Room, 
115 W. Santa Fe Ave., Fullerton, (714) 469-1879; 
facebook.com/ContinentalRoom. 

THURSDAY, SEPT. 10 

A NIGHT AT FAIRPLEX: 7 p.m., $34.99-$44.99. 

Pomona Fairplex, 1101 W. McKinley Ave., Pomona, 
(909) 865-4070; fairplex.com/fp. 

THE AMITY AFFLICTION: 7 p.m., $17-$20. The Glass 
House, 200 W. Second St., Pomona, (909) 865-3802; 
theglasshouse.us. 

BOYZ II MEN: 7:30 p.m., $52.50-$80. House of Blues, 
1530 S. Disneyland Dr., Anaheim, (714) 778-2583; 
hob.com/anaheim. 

CRYSTAL LEWIS: 7 p.m. Lido Live, 3459 Via Lido, 
Newport Beach, (949) 723-0250; lidolive.com. 

MAN MAN: 8 p.m., $20. Constellation Room at the 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; constellationroom.com. 

PATTY BOOKER: 7:30 p.m., free. The Swallow's Inn, 
31786 Camino Capistrano, San Juan Capistrano, 

(949) 493-3188; swallowsinn.com. 

PROMNITE: 9:30 p.m., $15. The Yost Theater, 

307 N. Spurgeon St., Santa Ana, (888) 862-9573; 
yosttheater.com. 

SILVERSUN PICKUPS: 8 p.m., $35. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
observatoryoc.com. 

TAB BENOIT: 8 p.m., $25. The Coach House, 33157 
Camino Capistrano, Ste. C, San Juan Capistrano, 

(949) 496-8930; thecoachhouse.com. 


LBC 420 EVALUATIONS 


By. Dr. Raja Toke 
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720 ALAMIT0S AVE., UNIT A, LONG BEACH 90013 
(562) 599-8420 


LBC 420 Evaluations is one of the largest and most trusted diniis in the Long Beach area 
-providing you with the safest and most affordable MMJ recommendations. We offer the 
best prices and we guarantee that we are 100% legal and in compliance with all state 
laws under prop 215. 


BRIAN GAMBLE, M.D. 


24/7 

Verification! 


BRIAN GAMBLE, M.D. 


Professional 
Photo 
ID Cards 


NEW PATIENTS 


RENEWALS 


NO WAITING, FAST PROCESSING 

mwm-m-MfflKM 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

Veteran C Senior Citizen discounts available 

i MEDICAL MARIJUANA EVALUATIONS 

WALK INS WELCOMED 



OPEN 7 DAYS A WEEK 


MON - SAT 9am - 7pm | SUN 10am - 6:30pm 

**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 09/30/15 
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ALTERNATIVE MEDICINE SERVICES 






























MEDICINE SERVICES // COLLECTIVES 
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LATE! 


open til 

1AM MON - THUR 
- 2AM FRI - SAT 
- 12AM SUN 


Delivery ONLY in 
South Orange County 
CALL 949-436-6420 


Holistic Flowers 

Natures Best Medicine 


Fast, Friendly Service 
iv/f/7 a Smile! 

New Members can register online hollsticflowers.com • info<3>holisticflowers.com 
Non-Profit Mutual Benefit Corp, Prop 215 SB 420 and CH5C 11562.5 & 11562.7 Compliant 




DO YOU SUFFER FROM ANXIETY, ADHD, BIPOLAR DISORDER, 
INSOMNIA, DEPRESSION, CHRONIC PAIN etc.? 


Expire* 09/09/15 


online & phone 
verification 


TWO LOCATIONS: 

440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 
1626 E. 17th St. 
Santa Ana, CA 92705 


TOLL FREE! 
( 800 ) 620-2027 

MD LICENSE: A22208 

Yo hablo Espanol! 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 
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Patients 
RENEWALS $19 
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895 E. YORBA LINDA BLVD. #204 PLACENTIA 92870 


MON-FRI11AM-7PM • CLOSED SAT/SUN • 714.328.3712 


1671 W. KATELLA AVE. STE. 130, ANAHEIM 


MON-FR111 AM-7 PM - SAT 11AM-6PM - SUN 11 AM-5 PM 



j) EVALUATION CENTER IN OC, LONG BEACH, W HITTIER, & RIVERSIDE 


RIVERSIDE LOCATION NOW OPEN 
ON SUNDAYS! 

m 


FOR YOUR BENEFITS AND LEGAL PROTECTION 
OUR CLINIC IS OFFERING ADDITIONAL SERVICES: 


TOSjlE NT SPfplAO 

•DOCTOR’s'rECOMMENDAtToN WITinNCREASEbDUANTITY^OF. 
plantsToiTgrowing and followjjp visits as necessary. 

• PHOTO jp.WITH POCKET SIZE RECOMMENDATION. 

• 24 HOUR VERIFICATION BY WEB & PHONE 
•100% PRIVATE/CONFIDENTIAL 

• MINI RECOMMENDATIONS AVAILABLE NOW 

• WE MATCHANY PRICE WITH PROOF 

• DISCOUNTS: DISABLED, MILITARY, VETERANS 


LICENSED BY CA MEDICAL' 


OARD 


LIMITED TIME ONLY 

(EXP 9/30/15) 


$15 $25 


NEW 

PATIENTS 


RENEWAL 


ANAHEIM: 

431 NORTH BROOKHURST ST. STE 100 
ANAHEIM, CA 92801 
714-202-6125 


ii/rnj m^ t4T> ■ iTTt-tiii>-ic-iTt*- iii^y.; , t-> j | 


inn? 


LONG BEACH OFFICE 
LOCATION IN 
ST. MARY’S MED PLAZA 
(WOUAIPS HEALTH BUILDIHG) 


NF.OIUINE 


10:30 am - 7 pm (Mon-Sat) 
LONG BEACH: RIVERSIDE: WHITTIER: 











































































FULLERTON 

EASE COLLECTIVE - 


Professional • Clean 
High Quality Meds 
At Competitive Prices 

EaseCanna 

714-309-7772 | 2435 E ORANGETHORPE AVE 



DAILY 

SPECIALS 









2 GRA^ S 


C SUNDAY 

5 srnjm 


flSs c* 


SPECIALS a OFFERS CANNOT BE COMBINED. 

OPEN 11AM-8PM DAILY 
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1921 Carnegie Ave #3H, Santa Ana I 949-752-6272 


OCWEEKLY.COM/MMJ 
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0JUSTQUALITYCARE.SA 


justQualily 

C A R E 


* 5G ON 35 CAP (SELECTED ITEMS) 

* 35 CAP ON PRIVATE RESERVE 

* BUY ONE GET ONE FREE ON 

DOGO DEALS 

* 250 OZ DEAL ON TRUE CURE 
OG TESTED AT 27% THC 


A 

JETFUEL 00 


FTP SPECIALS 


5 GRA 


8 GRAMS FOR DOGO 8TH 
$5 OFF ANY WAX 


WITH ANY DONATION 


ItAWfAlU 

. Ihtm'/tit’N 


w 9 


YOU'LL BE GLAD YOU CAME INI DUALITY MEDS. COMPASSIONATE PRICES! 

9774 KATELLA AVE. #103. ANAHEIM I 714.209.8187 

Only patients wttr legaty reoogrveed medical cannabis ID carts may obtain cannabis from medical cannabs ooDectwesrtspensanes m strict eompterwe with Prop. 215 and SB420 HS11362.5, HSU 367 7. 
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INFORMATION 

itt m ofith&lateAt 

HUD Marijuana 
news & views... 

-mm- c4bout dispensaries, 
ri ■ mm t strains, products, 
jpaP change to th& lout, 

W ■ & special offers 

DATES inumik, a/iea. 





mL 

5 Gram l/8th 
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WESTMINSTER BLVD 

13TH ST ^ 



DU 
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DU 
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O 


4:20-6:20i^^^^^^M 

II A n nIf U AIID Cheapest and widest selection of PX wax in OC 

*. in!v Disability 10% off 

Veteran discount 15% 

SUNDAE Handicap accessible 
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Adult Massage 


★Grand Opening^ 
999 Roses 

Hot Asian Girls to Pamper 
you! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Garden Grove 

(714) 554-3936 


All Natural Beauty 
Avail. Til 4am 
Cozy VIP Private 

Sensual body. Up late? 

So am l. Beautiful 
exotic model available 
10am till late hours.. 4am. 
Toned & slender beauty 
relaxing, sensuous, CMT 
deep tissue, Swedish full 
body massage. Tantra 
G spot intense release, 
prostate stimulation. 
Tantric sensual & sooth¬ 
ing experience w/stun- 
ning girl. Nice, private. 
Special rate $200. 
818-821-9090 


Tantra Goddess 

Sensual fullbody erotic 
tantra, CMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
CFE, fetishes & fantasies. 
Private, Nice incall. 
Special rate $200 

818-821-9090 


915 

Adult Massage 


Exotic Hottie 
All Natural Model 

Sexy, fit, curvy, Busty God¬ 
dess caters to Tantric full 
body pleasure. CMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818-821-9090 


Ladies 
Make over 
$100,000 a 
year 

bombshells ENT is 

looking for new talent 
any race welcome. 
Text or email us 
3 pics at: bombshellsl43 
@gmail.com or call 

424-269-8142 


BLACK MALE & 
FEMALE 

5'4", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic, Ocean view 
massage. Private Personal 
Training also avail. Michael 
(562)714-4270 
Or 2 Male Masseurs also 
avail. MC/Visa Accepted. 



714 - 828-8280 

5480 Lincoln Ave. 



TULL BODY 
MASSAGE 

SEXY ASIAN 
CIRLS 

-590-2725 

EUCLID ST., CARDEN GROVE 92843 

(BTWN CARDEN GROVE BLVD&.TRASK)(CL05ET0 22 FWY) 




SPECIAL 

PRICES! 


OPEN LATE 7 
DAYS A WEEK 

•FREE TABLE 
SHOWER* 

•ASIAN & LATINA 
SHOWER FOR 

* 

PRIVATE k RCj|)M 

^ OCATFTV 
1241 1/2 S. MAIN ST. SAJ 
92707 CALL US : 714 


one try 
m and you’ll 
llcome back 
for more 

TA ANA CA 
10-9539 



★ Skin Care* 

BODY CARE. MASSAGE CENTER. 

VOTED #1/DIFFERENT GIRLS DAILY. FREE SHOWER 
GUARANTEED PRETTY & YOUNG, UNDER 21Y/0 OR MONEY BACK. 
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Lake Forest Spa Waxing 



m 

Special: 

SUMMER SPECIAL! 
BRAZILIAN & FU 
BODY WAX FOR 
MR. & MS. 
949-228-767 
949-768-8258 

23782 



Full 


tody 
Massage 

$35HHR 
$50HR + FREI 
Table Shower 

( 714 ) 

10356 Beach Blvd. Stanton, CA 

LOCATED BEHIND TACO BELL 

Open 7days/week: 10am -1 
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GRAND 

OPENING 

A+DAY SPA 

it- 

$10 OFF 


> w/ad 

2105 E Ball Rd., Anaheim 

714-991-5678 


LUXURY SPA MASSAGE 


FULL BODY MASSAGE, TABLE SHOWERS, 
WAX, DEEP TISSUE & SWEDISH 



$50 from 30 min Open Mon-Sun 
10AM-1PM for $40 10AM-10PM 

714 - 947-0037 714 - 276-7717 


8509 CERRITOS AVE. STANTON (CORNER CERRITOS & DALE ST) 


LAKE FOREST‘D 


I 


GRAND OPENir 

WAXING$19/AREA 

j _ 

$45/1 HR WME^ 


949.768.8258 

23782 MERCURY RD. 
LAKE FOREST, 92630 


GRAND OPENING 

T\ 

$60/HR 

MASSAGE 

/ \ 

UJoPL uta- cuie, 

A fr l 

welcome/! 

•^1 WpfrM 

MENTION 


$10 OFF! 





4100 Long Beach Blvd# 202, Long Beach 

(562)253-0027 • 

Mon-Fri: 10am -9 pm 

Sat -Sun 

: 10 am-8 pm 



Massage 

S30/HHR 


Table 
Shower 

892-2068 

12505 Beach Blvd ttb3 Stanton, CA 90680 
Beach & Lampson (Inside 7-Eleven Center) 
Open 7days/week: IQam-IOpm 



Turning down the lights 
with offers and specials 

from the sexiest places in 

OC... right into your inbox. 

up nmo to tjain access! OCWEEKLY.COM/SIGNUP 
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YOUNG COLLEGE GIRLS 18-23 Y/0. FREE TABLE SHOWER. 

WHITE. LATINA. ASIAN. 

PICK YOUR FAVORITE GIRLS. 

Open 7 days/week; 10am-3am 
1523 W. Katella Ave. #105 Anaheim, CA 92802 
(714) 635-5354 

Minutes from Disneyland & Satisfaction Guaranteed 


Q%a<ULage' 



- Brand New 

Special 
Discount 

$45 Hr FREE 
Table shower 
$35 HHR 

714 . 603.7966 

500 N.brookhurst Anaheim 
92801 (corner StarBucks) 

7days/week: 
1 Oam-midnight 


[Lao®© aooco] [L$^©0£7 Lac30©© ©O' ©® ©aOQQ 

[yanxms dq®g mwa 


24 LIVE CHAT with REAL people 


Create FREE personal profile 
and get results within minutes! 



Real People, 
Real Results! 


must be over 18 to use this service. APC, Inc. Does not prescreen 
;rs. All caller agree to hold APC, Inc harmless with regard to any 
:tions occurring as a result of using this program. 


714 - 460-1 130 
909 - 510-5494 
949-271 -0058 
951 - 572-3069 

Call toll free 

1 - 855 - 488-4455 


GRAND OPENING! 



U&l 

MASSAGE 

Welcmieta pfiiueefrimi 
< yomg, cAd/asi £ patina 

SPECIAL 

V2 $ H 3^ 

PRIVATE ROOM* 

1 Try and You Will 
Come Back! 


S. STATE COLLEGE BLVD 
ANAHEIM CA 92608 

(714) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 


BRAND NEW SPOT* SPECIAL PRICE 

ASIAN/ LATINA/ FILIPINO 


FREE Table Shower 
in Your Own 

PRIVATE Massage Room 
(Regular Shower 
Also Available) 



8am-10pm 

TEMPTATION 
MASSAGE 

11855 BEACH BLVD 
STANTON CA 90680 

714 . 983.6624 

ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 




FIND REAL GAY MEN NEAR YOU 

Anaheim: 

( 714 ) 905-0050 

' www.megamates.com 18+ 


REAL PEOPLE 
REAL DESIRE 

REAL FUN 


714.627.2267 Trv,orFREE 

For More Local Numbers: 1.800.926.6000 

www.livelinks.com 


fonochst Lathisingles 4 . 464.2989 



Brand New Spot 

“Private Room” 

Shower Available^ 

1 Visit & You 
Will Never 
o Elsewhere! 

f— 

Sweetn ess 

of Asian Relaxation 


Passion Massage 

1877 W Katella Ave 
Anaheim CA 92804 
Katella/Nutwood 
714-782-7728 x 


BIWEEKLY 

CONTACT YOUR ACCOUNT EXECUTIVE 
FOR MORE INFORMATION 

or call 

714 . 550.5900 


936 

Transexual Escorts 


Sexy Latina TS 

very sexy With Nice 
Body 

Fully Functional & 
Feminine! 

Grace-323-209-9196 


945 

Phone Services 


"MEET PEOPLE FROM 
YOUR OWN LOCAL 
AREA!!" 

Want to add a little spice 
to your life, discover and 
meet new people from 
your own local area? 
Give us a try!! 

It's always FREE to 
browse hundreds of per¬ 
sonal ads and always 
FREE to record your own 
personal greeting for 
others to hear! Call now! 
(818)861-0018 
(310) 873-0533 
(323)648-1149 
(714)426-0803 
(949) 655-0035 
(805) 601-1127 


#1 CAY, Bl CHAT & HOOKUPS 
Discreet chat that will 
turn you on!! 

FREE to try!! 18+ 
call 714-464-8977 


945 

Phone Services 


RIPPED MUSCLE JOCKS & 
BEEFY HAIRY BEARS! 

are waiting to chat live 
with you. Try us FREE!! 18+ 
It's discreet and it's hot! 
Call 714-464-8977 


FREE PARTYUNE! 

1- 712-432-7968 
18+ Normal LD Applies 

Private Connections 
Try it free! 

1-708-613-2104 
Normal LD Applies 18+ 

HOT Cay Chat! 

1-708-613-2103 
18+ Normal LD Applies 

$10 Buck Phone Sex 

Live 1 on 1 

1-877-919-EASY (3279)18+ 

Sexy Swinger's line! 

1-800-785-2833 

1-800-811-4048 

Sexy Hot Local Girls! 

1-888-660-4446 

1-800-990-9377 

Erotic Playround!!! 

1-888-404-3330 

1-800-619-242818+ 

intimate Connections 

1-800-928-MEET (6338) 

Naughty Older women 

1-800-251-4414 
1-800-529-5733 18+ 

Hot & Nasty Phone Sex 

1-800-960-432818+ 



MASSAGE 

Licensed Therapists 
CENTER 


EJ BODY CARE 

1802 N Tustin St Orange, 92865 
714-998-6918 


R Spa & Massage 

$3 9/1 hr 714-505-2288 

13846 Recmill Ave., Tustin, CA 92780 



Queen Spa $10 Off Special $40 1/2 HR 

Young Asian Girls • Hot Massage 
Nice Place To Relax • Private Room 

1234 W. Chapman Orange, 92868 
Main & Chapman 714-771-1248 



A 

$50/1HR 


C 

$30/30min 



W/AD 



515 W COMMONWEALTH AVE. #106, 



714.446.0515 


GRAND OPENING 


New Spa Massage 

Special $35/half hr with ad 
and $50/one full hr 



Massa ge Spa 

$39/1 hr 949-707-1322 

24741 Alicia Pkwy, Laguna Hills 92653 


m 

AjsracA'a ftea Hor Our 1-702-216-6688 

'L2D : >ir/ ; j-2y2-J fsi/Jr jJJJj'JJ 


OL'JEJ VOICE il.A.L.£. 

1-208-87 


UUJ. fH£EHO£CrL\ r.suui 



DEEP & OIL MASSAGE 


(949) 472-4029 


(949) 487-7756 


23600 R0CKFIELD BLVD «2N 30240 RANCHO VIEJO RD. #E 
LAKE FOREST, CA SAN JUAN CAP, CA 













































































































2975 Red Hill Avenue, Suite 1501 Costa Mesa, CA 92626 l7l4.550JiS.Q0l free online ads & photos at oc.backpage.com 


CONDITIONS: All advertisements are published upon the representation by the advertiser and/or agency that the agency and advertiser are authorized 
to publish the entire contents and subject matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity 
and that the agency and advertiser have obtained all necessary permission and releases. Upon the OC Weekly’s request, the agent or advertiser will 
produce all necessary permission and releases. In consideration of the publication of advertisements, the advertiser and agency will indemnify and save 
the OC Weekly harmless from and against any loss or expenses arising out of publication of such advertisements. The publisher reserves the right to 
revise, reject or omit without notice any advertisement at any time. The OC Weekly accepts no liability for it’s failure, for any cause, to insert an 
advertisement. Publication and placement of advertisements are not guaranteed. Liability for any error appearing in an advertisement is limited to the 
cost of the space actually occupied. No allowance, however, will be granted for an error that does not materially affect the value of an advertisement. 
To qualify for an adjustment, any error must be reported within 15 days of publication date. Credit for errors is limited to first insertion. Drawings, 
artwork and articles for reproduction are accepted only at the advertiser’s risk and should be clearly marked to facilitate their return. The OC Weekly 
reserves the right to revise its advertising rates at any time. Announcements of an increase shall be made four weeks in advance to contract advertis¬ 
ers. No verbal agreement altering the rates and/or the terms of this rate card shall be recognized. 



automotive 


health 



642 


421 


810 


836 


Classes 


Used Auto 


Health 


Psychic/Astrological 


Standup Comedy 
workshop 

Taught by 20 year vete¬ 
ran standup pro. 

For More info go to 

www.KillerKomedv. 

com 

949-313-1030 


AUTOS WANTED 

CASH FOR CARS: Any 
Car/Truck. Running or Not! 
Top Dollar Paid. We Come 
To You! Call For Instant Of¬ 
fer: 1-888-420-3808 
www.cash4car.com 


AUTO INSURANCE STARTING 
AT $25/ MONTH! Call 
855-977-9537 


Struggling with DRUGS or 
ALCOHOL? tAddicted to 
PILLS? Talk to someone who 
cares. Call The Addiction 
Hope & Help Line for a free 
assessment. 800-978-6674 


notices 


EMPLOYMENT 

* ASTROLOGERS, 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$l2-$36 per hour. 

tambien en Espanol. 
954-524-9029 


services 


GHWEEKIY 



OC WEEKLY IS SEEKING AN 

OUTSIDE SALES 

POSITION 

We are looking for a self-starter, a 
goal-driven, money motivated, confident, 
competitive, passionate sales person to sell 
a cool product that helps businesses grow. 

Advertising Sales Executives work with 
local business owners to develop 
campaigns that meet their marketing 
goals, service these accounts to ensure we 
are developing their business, and create 
lasting relationships. 

APPLICANTS MUST HAVE: 

• Outside B to B sales experience 

• Ability to cold call 

• Ability to work under deadlines 

• Online sales/marketing exp. is a plus 

• Bachelor's degree preferred 

We train and offer a base salary, 
commission, bonus incentives & 
excellent benefits. Expected earnings 
the first year is $45,000 plus! 

If you are looking to sell something 
cool, have a fun career, and work for a 
stable, growing company, send your 
resume to: 

jbesheer@ocweekly.com. 



OCWEEKLY.COM/CAREERS 


650 

Adoption Notices 


ADOPTION SERVICES 

PREGNANT? THINKING OF 
ADOPTION? Talk with caring 
agency specializing in 
matching Birthmothers 
with Families Nationwide. 
LIVING EXPENSES PAID. Call 
24/7Abby's One True Gift 
Adoptions. 866-413-6293. 
Void in Illinois/New Mexi¬ 
co/Indiana 


home services 


554 

Misc. Home Services 


DISH TV Starting at 
$19.99/month (for 12 mos.) 
SAVE! Regular Price $34.99 
Ask About FREE SAME DAY 
Installation! CALL Now! 
888-992-1957 


Get CABLE TV, INTERNET & 
PHONE with FREE HD Equip¬ 
ment and install for under 
$3 a day! Call Now! 
855-602-6424 


KILL BED BUGS! Buy Harris 
Bed Bug Killers/ KIT. 
Available: Hardware Stores, 
Buy Online/Store: home- 
depot, com 


KILL ROACHES! Buy Harris 
Roach Tablets. No Mess, 
Odorless, Long Lasting. 
Available at ACE Hardware, 
The Home Depot 


525 

Legal Services 


Robbed by your 
Employer? 

Working overtime & 
called salaried? Told to 
clock out but continue to 
work? Called an indepen¬ 
dent contractor/1099 
employee? Speak w/at- 
torney Diane Mancinelli at 
no cost to you. 
(714)734-8999 



airline CAREERS begin 
here - Get started by 
training as FAA certified 
Aviation Technician. Fi¬ 
nancial aid for qualified 
students. Job placement 
assistance. Call Aviation 
institute of Maintenance 
800-725-1563 


EARN $500 A DAY 
AS AIRBRUSH 
MAKEUP ARTIST 

For: Ads •TV* 
Film*Fashion»HD«Digital 
35% OFF TUITION - 
One Week Course 
Train & Build Portfolio. 

Models Provided 
Taught by top makeup 
artist & photographer 
Accredited. A+ Rating 
Better Business Bureau 
Details at: 

AwardMakeupSchool.com 

(818) 980-2119 



305 

Roommates 


ROOMATES WANTED 

ALL AREAS ROOMMATES.COM. Lonely? Bored? Broke? Find 
the perfect roommate to complement your personality and 
lifestyle at Roommates.com! 


Employment 


ACCOUNTANT: Analyze bus. 
operations, examine & prep 
financial rpts/tax returns. 
Req'd: BA/BS in Bus. Ad¬ 
min., Finan. or Acctng. Mail 
resume: KIM & CO CPA, AN 
ACCOUNTANCY CORPORA¬ 
TION 201 N. Harbor Blvd 
Ste.204 Fullerton, CA 92832 


Accountant: Assist in ana¬ 
lyzing & preparing financial 
statements & payroll etc. 
Req'd: Bachelor of Bus. Ad¬ 
min, Accounting, or related, 
or 2 yrs of exp. in field. Mail 
Resume to: Rainbow Beauty 
Co., 5900 Dale St., Buena 
Park, CA 90621. Attn: VP 


Electrical Engineer 

Receive/examine 
equip./specs. from Korea, 
write weekly reports in 
Korean to Korean parent 
co., test hardware/pro¬ 
gramming of equip, (i.e.: 
LCD displays, Bluetooth 
w/ ARM processor, filter 
designs by DSP). BS in 
Electrical Eng. & fluency 
in Kor. lang. req'd. 
Resume: Bionet America, 
Inc. 2691 Dow Ave., Ste. B, 
Tustin CA 92780. 


FREE Cable TV 4 
Life! Hiring Resellers 

Text 323-364-3750 
www.JoinFreeCable.com 


HELP WANTED 

MAKE $1000 Weekly!! Mail¬ 
ing Brochures From Home. 
Helping home workers 
since 2001. Genuine Oppor¬ 
tunity. No Experience Re¬ 
quired. Start Immediately, 
www.theworkingcor- 
ner.com 


Strategic Planning Depart¬ 
ment Manager (Yorba Linda, 
CA) Plan/develop trad¬ 
ing/marketing strategies 
for headquarter/overseas 
branches; Coordinate inter¬ 
national business consider¬ 
ing firm objective, market 
characteristics/economic 
factors; Manage marketing 
specialists for hiring, train¬ 
ing/performance evalua¬ 
tion.40hrs/wk. Bachelor in 
International Business or re¬ 
lated and Minimum 5years 
experience in Planning or 
Marketing or related Re¬ 
quired. Resume to KPI Ul¬ 
trasound, Inc. Attn:Steven S 
Minn, 23865 Via Del Rio, 
Yorba Linda, CA 92887 


NUDE SPA RESORT 

NUDE Lifestyles Resort 
Hotel Couples Only luxury 
NUDE spa Sensual 
Hedonism IN LA Day Club 
and Hotel 

www.nudespa.com 

24 hour mineral water pools 
24 hour dance club 
760-251-4744 


SAFE 

ACCESS 

DIRECTORY 


want to aatoeAtueP 

CALL 714.550.5900 

STOREFRONT 


South coast Safe Access 

FTP: 7 Cram 1/8th 

1st Official Measure BB Licensed Facility | SC Lab Tested Products 
25% Vet & Military Discounts 110 Senior Discount 110% Disability 
Discount 11900 Warner Ave. Ste. A, Santa Ana | 949.474.7272 


Just Quality 

5G on 35 CAP (selected items) | 35 CAP on Private Reserve | Buy 
One Get One FREE on DOCO Deals | 250 oz Deal on True Cure OC 
Tested at 27% THC 111042 Magnolia Ave, Carden Grove 92804 | 
714.209.8187 


Gram Kings 

FTP: 5 Crams of Private Reserve $40 or Exclusive for $45 
7 Crams for $60 pm Select OC's | West Coast Cure 4 for $100 
Buy an OZ. Get a CRAM FREE | BOCO 1/2 OFF ANY VAPE Cartridge 
10189 Westminster Ave. Suite #217 Carden Grove | 
714.391.4362 


OCPC 

5 Cram 8th & FREE Goodie Bag (FTP) | All Wax $95 /8th 11921 
Carnegie Ave #3H / Santa Ana | 949.752.6272,11am to 8pm Daily 


South Beach wellness 

$30/$45 CAPS on Mid & Top Shelves | FTP Deal - 5G 1/8 
Beach Cities Access between the 405 & 22 Freeways 
14211 Beach Blvd. Westminster CA | 714.902.1188 


Surf City Collective 

Proud to Support Fluntington Beach! 

Flappy Flour M-F 1pm-4:20 | Open 8am-12am Daily 
19142 Beach Blvd. Fluntington Beach | 714.632.0339 


DELIVERY 


Holistic Flower 

Free gift for new members &2 1/8's for 80 

OPEN LATE! Mon- Thurs 12 pm to 1 am , Fri- Sat 12pm to 12am, 

Sun 12pm to 12am, Delivery to South OC only , 1-949-436-6420 


DADS 

BEST Delivery in OC! | FREE Gift Bag-lstTime Patients (w/min $50 
donation) Sun-Thurs 8am- 1am, Fri & Sat- Sun 8am - 2am Flow¬ 
ers, Tiny Mammoth Edibles, & Lab Tested products. 714-760-0135 


DR. EVALUATIONS 


OC 420 Evaluations 

NEW PATIENTS $29 | RENEWALS $19 | Walk-Ins Accepted 
1671 W. Katella Ave. Anaheim Ste. 130 | 895 E. Yorba Linda Blvd. 
#204 Placentia 92870 | TOLL FREE 1-855-MMJ-EVAL (1-855-665- 
3825 ) | Mon-Fri 11am-7pm, Sat 11am- 6pm, Sun 11am-5pm 


n 

O 


in 


m 


n 

O 

c 




Tl 

m 

> 

H 

C 

XI 


m 


n 

> 


D 

> 

XI 


O 

O 

D 


n 

c 


c 

XI 

m 


C 

in 

n 


n 

i™ 
> 
c/> 
t n 

Tl 

m 

□ 

t/> 


in 

m 

"0 

H 

m 

oo 

m 

XI 

o 

-is 

i 

o 

i 

NJ 

O 

in 


O 

n 

£ 

m 

m 

* 

n 

o 

2 


41 


















































































1st Official Measure BB Licensed Facility 



eanj 


SC LAB 1 

Vested 

PRODUCTS, 


FTP: 

7 Gram 


HOURS: 

MONDAY - SATURDAY: 
k 10am-8pm 
1 SUNDAY: 
llam-7pm 


l/8th 


21 + 


Cheeba 
Chews 

Santa Ana II 949.474.7272 












urf City 

COLLECTIVE _ ' 





714362.0339 # 8AM-12AM DAILY 
19142 BEACH BLVD #Y, HB, 92648 

















Music! Comedy! Dogs! Join Us! 



"If these words offend you—good. 

They offend us too. Mind if we talk 

dbOllt thdt? — Rafael Agustin, Co-creator/Star 


Sep 24 at 8 pm 

This compelling and comedic play directly confronts racial slurs and stereotypes while 
stimulating cultural awareness and acceptance! 





Neil Gaiman 

Nov 14 at 8 pm 

The bestselling and 
award-winning 
author —The Sandman, 
Coraline, Stardust, 
American Gods, The 
Graveyard Book — 
appears for an 
inspiring evening! 


Big Bad Voodoo Daddy's 
Wild & Swingin'Holiday Party 

Dec 5 at 8 pm 

Big Bad Voodoo Daddy swings into 
Carpenter Center with their irresistible 
favorite grooves and yuletide classics! 


cen 




performing 


arts 


Programming subject to change 


( 562 ) 985-7000 
CarpenterArts.org 


DOGGONE FUN! 


Chris Perondi's Stunt 
Dog Experience 

Nov 15 at ipm & 4 pm 

These former rescue dog 
daredevils return to thrill 
the entire family with 
doggone amazing tricks! 


6200 E. Atherton Street, Long Beach, CA 
CSULB campus (off the 405 fwy at Palo Verde) 


